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Winter has now come to an end but we 
wanted to wait to publish this number 15 
to make room for the winter activities of the 
Engadine: Polo on the Snow, White Turf and 
Snow Golf.

Our choice in the cities of Geneva and 
Zurich is now clear The Living Circle is one of 
our highlights, as for Kanton Uri is The Chedi 
Andermatt, but with its new Winter Village.

In the „Fashion for Ladies“ section, you can 
find our choice of cosmetic brands as well 
as a retrospective on Luxembourg Fashion 
Week (October 2022).

Some news can be read in our reportages: a 
new focus on Biella and its golf courses. And 
on the Maltese island a new partner hotel 
1926 Beach Club.

Enjoy Your Reading!

Francesca Ada Babini
General Manager
Fab Consulting GmbH
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Everyday Exceptional
Der neue Maserati Grecale Trofeo.

ENTDECKEN SIE DEN STÄRKSTEN GRECALE MIT 530 PS  
UND 285 KM/H HÖCHSTGESCHWINDIGKEIT.

AB SOFORT BESTELLBAR

KRÄHENMANN AUTOCENTER AG
Seestrasse	1035,	8706	Meilen,	T	044	793	21	00
www.maseratimeilen.ch
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www.fourseasons.com/genev
33, Quai des Bergues - 1201 - Geneve - Schweiz

T.: +41 (0)22 908 70 25 

The Four Seasons Hotel is the ol-
dest hotel in town and still the first 
choice of seasoned travelers and 
international politicians. The historic 
building on the shores of Lake Ge-
neva has been a symbol of the city 

since 1834. The hotel combines 
history with comfort and relaxation. 
In addition, the hotel‘s excellent staff 
is always available to answer any 
questions you may have.

Guests can try dishes made from fresh 
and regional products in one of the ele-
gant restaurants, while gazing out over 
Lake Geneva and enjoying the breathta-
king view.

In addition to regionally inspired treat-
ments, guests can benefit from a treat-
ment specially designed for the hotel. 
There are seven wellness rooms inclu-
ding a double room suite with a private 
hammam.

WELLNESS

RESTAURANTS



Shop online : www.l-raphael.com

New PowerCure Skin Sets L.RAPHAEL 
@teamreporters

Dr Raphael Gumener - L.RAPHAEL @teamreporters

Clotilde Courau - @Sylvie Castioni

This year is particularly busy for L.RAPHAEL. 
From its iconic behind-the-scene presence 
at the Cannes Film Festival to entering the 
retail, from the launch of LR360° Method 
to establishing its pioneer concept at the 
key regions of the world, - these and other 
breaking news have been presented in 
Rue du Rhone, the most prestigious street 
of Geneva, the hometown of L.RAPHAEL, 
by its Co-founders Ms Ronit Raphael and 
Dr.Raphael Gumener as well as Professor 
Paolo Giacomoni, Head of R&D, together 
with Clotilde Courau, actress and Princess 
of Savoie, Princess of Venice and Piemont.

Luxury beauty and well-being combining 
exclusive scientifically developed treatments 
and skincare, as well as a holistic vision 
based on the 7 Foundations have propelled 
L.RAPHAEL, Swiss luxury beauty brand, to the 
forefront of anti-aging skincare all around the 
world.

True beauty radiates from the inside out when 
the body and mind are in perfect harmony. 
Since 20 years, the brand continuously 
strives to improve the performance of 
L.RAPHAEL skincare products and its exclusive 
technological innovations as an alternative to 
invasive skincare treatments.

L.RAPHAEL is entering retail in prime locations 
worldwide, getting closer to its international 
clientele. The brand discloses its first store 
and shop-in-shop concept and unveils its 
expansion plan into Sport and Nutrition, 
strengthening the brand’s holistic philosophy 
of the Seven Foundations of Beauty

At its new retail residences, L.RAPHAEL 
will showcase the brand’s comprehensive 
facial and body skincare collection with 
the signature orange round boxes and, 
depending on locations, offer its iconic Oxy-
Peel technology treatments.

L.RAPHAEL is the luxury beauty and well-being brand 
combining exclusive scientifically developed treatments 
and skincare from Switzerland. With its Temple of 
Beauty in Geneva, the brand is a world- wide leader 
in cosmetology, renown for the breakthrough science-
based innovations and the holistic philosophy of the 
Seven Foundations of Beauty.

At the heart of L.RAPHAEL is a commitment to scientific 
research and efficiency. Under the leadership 
of Professor Paulo Giacomoni, the Research & 
Development team of the brand continuously strives 
to improve the performance of L.RAPHAEL skincare 
products as an alternative to invasive skincare 
treatments.

L.RAPHAEL SHARES 
IMPORTANT NEWS

AT ITS TEMPLE 
OF BEAUTY IN 

GENEVA



Route des Jeunes, 9 - CH-1227 Genève - T +41 22 552 2799 - www.houseofgrauer.com

The place you are looking for truly exists.
The House of Grauer opens its doors to you 
and reveals its secrets. Enter and embark 
on a journey to discover cigars from the 
finest plantations and factories, imbued 
with History and legends. Just like the cigars 
we leave to age and therefore developing 
rich aromas. Once you enter the premises, 
time will be paused thus inviting you on a 

gustatory and cultural voyage.
To enhance your pleasure and turn every 
visit into an epicurean treat, we source and 
select the finest coffees, teas, chocolates, 
liqueurs and vintage wines. This approach 
reflects our desire to combine the skills 
of cigar makers with those of artisans, 
winemakers and pickers in a uniquely 
pleasurable experience.

Where time stops and passions thrive

While paying the same attention to detail 
when selecting the world’s finest cigars, The 
House of Grauer has worked with highly 
skilled craftsmen to design and furnish 
a selective space dedicated to cigars. 
Located in Geneva’s business district, this 
unique place adds an element of discovery 
to the pleasure of smoking. With its passion 
for a lifestyle that cultivates the refinement 
of the senses and emotions, The House of 
Grauer has created a special place far 

removed from the bustle of everyday life.
A haven of peace; a place to reconnect 
with oneself. Somewhere to take time out, 
alone or with others, while appreciating 
premium cigars, vintage wines and 
prestigious liqueurs as well as skillfully 
made artefacts. In this space dedicated to 
authentic pleasures, The House of Grauer 
aspires to make every moment memorable, 
through simple luxury that allows you to 
become master of your own desires.
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18 Holes
• 6080 Mt.
• Par 71
• Handicap max 28.0 
• Club House
• Restaurant
• Hotel 18 Rooms

GOLF DE MONMONT
Route de Bonmont 31
1275 Chéserex – Schweiz 
T.: +41 22 369 99 00 
Email: golf@bonmont.com

The Golf de Bonmont golf course will impress 
you with its park, which extends over 62 hec-
tares and is surrounded by centuries-old trees 
and offers an unobstructed view over Lake 
Geneva and Mont-Blanc. The square, desi-
gned by Don Harradine and designed by 
Don Harradine in 1983, has been comple-
tely renovated in the last decade by his son 
Peter Harradine. Discover all our golf offers 
on our website!
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offer their guests incomparable experiences. 
Rice, vegetables, fruits, of course wine and 
other noble plants - our own farms conjure 
up everything freshly garden directly on your 
table.

THE LIVING CIRCLE 

The Living Circle - the hand-picked group of 
first-class hotels and restaurants in the uncom-
promisingly most beautiful locations, run by 
passionate hosts, consists of four hotels, three 
farms, a restaurant and a rustico. These are 
the Widder Hotel, the Storchen Zurich, the 
Alex Lake Zurich and the Castello del Sole 
in Ascona, the Schlattgut, the Terreni alla 
Maggia in Ascona and the Château de Ray-
montpierre in Vermes, the Buech restaurant in 
Herrliberg and the Rustico del Sole in  Asco-
na. Whether in the heart of Zurich, directly on 
the Limmat, embedded in the private park on 
Lake Maggiore or at a height with a breath-
taking view: All members of The Living Circle 
have a strong relationship with nature and 

STYLE HAS TRADITION HERE

The present stork was completed in 1939 and 
different architectural styles testify to various 
renovations. The recent redesign of the house 
combines modern aesthetics with traditional 
details - the result is an interior that is as comfort-
able as it is refined. Noble textures, fine fabrics 
and luxurious marble combine to form elegant 
rooms that invite you to cultivated relaxation. 
The historical heritage of the the Storchen has 
been carefully preserved, so that it survives the 
time.

ROOMS WITH VIEWS

Surrounded by breathtaking views, luxurious 
details and modern amenities harmonious-
ly come together. Each room offers unique 
views of the Limmat or the picturesque old 
town of Zurich. Amidst finely tuned colors, 
contemporary furniture and the finest materi-
als, the Storchen offers a luxurious box seat 
for the multifaceted spectacle Zurich has 
to offer.

ARRIVE AND COME HOME

The Storchen is one of four very special hous-
es that make up “The Living Circle”. Located 
in the heart of Zurich, the hotel embodies 
the essence of the city and with each visit, 
the inspiring liveliness of this place opens up 
anew. For centuries people have come to-
gether in the Storchen Zurich. The restaurants 
and bars attract visitors and locals alike, and 
are of historic importance to the city. Wheth-
er on a business trip or simply for pleasure: 
we invite you to enjoy the hospitality of the 
Storchen Zurich in a relaxed way.

WHERE THE STORK HAS LANDED

Long ago, a pair of rare black storks landed 
on the roof of the original hotel. A legend 
was born - and with it the name of the hotel. 
For centuries, the Storchen has been the epit-
ome of warm hospitality and personal service 
in the heart of Zurich‘s historic Old Town. Let 
yourself be pampered and discover the city.

A BRIDGE BETWEEN HISTORY  
AND TRADE

The location of the Storchen Zurich at the nar-
rowest point of the Limmat is of great histori-
cal and logistical significance. As a historical 
witness, the Storchen reflects the history and 
stories of the city of Zurich. The hotel marks 
the point where trade routes began and 
journeys began. Each window offers breath-
taking views of centuries-old architecture, 
bringing the incomparable energy of the city 
to life again and again. Thanks to its central 
location on Weinplatz, you can find some of 
Zurich‘s most popular attractions in the imme-
diate vicinity. In addition, a labyrinth of wind-
ing streets and hidden squares just waiting to 
be discovered.



STORCHEN ZÜRICH
Weinplatz 2
8001 Zürich
T +41 44 227 27 27
info@storchen.ch
www.storchen.ch

MODERN DESIGN IN MANY FACETTES

From spacious suites to family rooms: The 
accommodation options in the Storchen meet 
a wide variety of travel needs. Each stay at 
the Storchen is characterized by fascinating 
views, elegant decor and modern facilities. 
Detailed, hand painted nature motifs on the 
walls meet contemporary furniture and fur-
nishings. This creates clear, modern spaces 
that are both luxurious and comfortable. The 
exquisite details combine with a pleasant pal-
ette of neutral hues and targeted accents to 
create a wonderfully relaxing retreat.

HOW ZURICH TASTES

The Hotel Storchen has always been a meet-
ing place. This hospitality is still to be felt to-
day in its restaurants and bars and makes the 
enjoyment an experience.
In the restaurant La Rôtisserie, a spacious ter-
race overlooking the river and the Grossmün-
ster provides a unique setting for moments of 
indulgence at any time of the day. The menu 
entices with innovatively interpreted classics, 
freshly prepared with local ingredients. Let 
yourself be spoiled by the exquisite “Sai” in 
front of a spectacular mountain background 
and tasting the personal creations of chef 
Stefan Jäckel, awarded 17 GaultMillau 
points and 1 Michelin star, and his team. 
The newest and most spectacular highlight 
in the Storchen is probably the rooftop roof 
terrace The Nest with a breathtaking view of 
the most beautiful city - Zurich.  When the 
weather is nice, The Nest offers a Mediter-
ranean-inspired enjoyment experience over 
the rooftops of Zurich.  The Barchetta Bar 
on the ground floor attracts locals as well as 
guests from near and far - with freshly roasted 
coffee and light lunch menus during the day 
and expertly mixed cocktails in the evening. 

Finish - or start - the evening in the Cigar Bar, 
where connoisseurs accompany fine cigars 
with a glass of rare rum or cognacs. A col-
lection of guild coats of arms reveals here the 
connection of the hotel to the oldest fishermen 
and Schifferzunft of Switzerland, whose guild 
people gather here since 1939. The impor-
tance of the hotel as a historic meeting place 
is highlighted most clearly during the three-
year-old Schifferstechens, organized in mem-
ory of a similar tournament from the Middle 
Ages together with the Limmat Club Zurich.

ROOMS THAT WANT TO BE  
CELEBRATED

Whether for a corporate event or a private 
party: the Hotel Storchen offers the right 
ambience for your event, from sumptuous 
banquets to business conferences: the 
stork‘s top-equipped halls can be adapted 
to any event. The largest of the four rooms 
is the Salon Littéraire (42 m2). With parquet 
flooring and an impressive stucco ceiling, it 
offers a stylish setting and is ideal for larger 
events. For small meetings and events we 
recommend the boardroom (35 m2), the Lim-
mat room (36 m2) or the Werdmüller room 
(20 m2). 

A CITY LIKE A HOME

The «stork experience» goes far beyond the 
walls of the hotel and captures the essence 
of Zurich in all its diversity. The Limmat is a 
picturesque backdrop for the hotel - the view 
sweeps over the river far into the distance. 
Enjoy cozy hours at the Barchetta Piazza 
and experience the unique Zurich lifestyle at 
close range

A UNIQUE CITY AWAITS YOU

Whether culture or gastronomy: Zurich has 
much to offer - for guests as well as for lo-
cals. Discover the famous art collections of 
Switzerland in the permanent exhibitions of 
the Kunsthaus and the Rietberg Museum. Ex-
perience unforgettable orchestral concerts in 
the Tonhalle Zurich. Or visit the magnificent 
Grossmünster - landmark of the city - and the 
nearby Fraumünster. In addition to the city‘s 
cultural attractions, you will find countless 
exclusive shops, many famous dining estab-
lishments and a nightlife scene that is well 
known across the country.
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website www.jinpero.com
instagram: jinpero_gin 
facebook: jinpero.gin 

mail: superior@jinpero.com 
orders: http://jinpero.com/product/order 

JINPERO Superior Dry Gin The FOUR PILLARS of JINPERO:
 
The FOUR PILLARS of JINPERO merge for connoisseurs the luxury of 
time, the glamour of friendship, the elegance of simplicity and the 
intensity of a suave taste. The ultimate luxury is your time, the time 
you spend with your nearest and friends. 

Weather you wallow in memories with your best friend or celebrate 
the success of your recent business or simply offer your customer 
a glass of gin, in such moment only the best is good enough. The 
promise you make when you reach the glass JINPERO Superior Dry 
Gin is clear and warm.
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HOTEL
This small, fine hotel is a house full of per-
sonality - for people who love to surround 
themselves with the beautiful things in life. 
Style, art and classic modern characterize 
the ambience. Your city retreat with 5 
stars, 14 suites, 35 guest rooms and 4 
luxurious apartments is located in the mid-
dle of Zurich’s old town, near the famous 
Bahnhofstrasse. The Widder Hotel is char-
acterized by luxury, lifestyle and warmth 
- a home in Zurich.

HISTORY AND ARCHITECTURE
9 houses, 1 hotel and 700 years of his-
tory in the heart of the old town: through-

out history, the nine medieval townhouses 
have been home to nobles and guild 
masters, artisans and merchants. They not 
only built and inhabited the buildings, but 
also decorated and changed them. The 
Swiss star architect Tilla Theus had the 
solution for the preservation of the nine 
historic houses and the simultaneous trans-
formation into a luxurious, modern hotel.  
With the connection of the houses through 
passages with chrome, steel and glass, 
the Widder Hotel was opened in 1995 
after a ten-year renovation. In this way, the 
700-year history of the houses in the heart 
of Zurich can live on and be written on by 
guests from all over the world.

LOCATION
Zurich is an extraordinary city - and in 
the Widder Hotel you are right in the 
middle. Nature fans are rewarded after 
a short walk with a view of the lake and 
a great panorama of the Alps. Those 
who love shopping will find the famous 
Bahnhofstrasse in the immediate vicinity, 
but also Zurich‘s old town with its elegant 
and original boutiques. Not to mention 
Zurich‘s atmospheric alleys along the Lim-
mat, its charming river baths and the many 
pretty cafes that enchant every visitor. The 
Widder Hotel is surrounded by unique 
hotspots that make your stay in Zurich a 
unique experience.

ROOMS and SUITES
In the 35 rooms and 14 suites, no two 
accommodations are the same - here 
design meets the Middle Ages, from the 
design queen room, through the historic 
junior suites, to the penthouse suite with 
private rooftop terrace. The wooden ceil-
ing beams, the antique tiled stove and 
delicate frescoes are supplemented with 
the latest technology and maximum com-
fort for an unforgettable guest experience.

LUXURY RESIDENCES by Widder Hotel
Four exclusive luxury residences with max-
imum privacy and unbeatable views, less 
than 50 meters from the Widder Hotel.  
The unique apartments in medieval walls, 
antique wood, equipped with the most 
modern, classic design offer a home that 
meets the highest demands. With a view 
of the historic Lindenhof and famous Ren-
nweg, Zurich is discovered from a com-
pletely different side.



WIDDER HOTEL
Rennweg 7
8001 Zürich
T +41 44 224 25 26
home@widderhotel.com
www.widderhotel.com

Widder Bar
In the Zurich cult bar you will find space 
and time for a quick lunch, an enjoyable 
afterwork drink and not to mention the 
late night cocktail in the Zurich hotspot. 
Passionate hosts spoil you with creative 
cocktail combinations or the largest whis-
key selection in town. The Widder Bar is 
the ultimate avant-garde hangout.

Boucherie AuGust
The Boucherie AuGust, located directly 
on Rennweg, is probably THE address for 
hearty carnivores and curious tasters. Here 
you can enjoy classic meat and sausage 
specialties, such as boiled beef salad, 
meat cheese and homemade pies, while 
in winter you can watch the hustle and 
bustle on the Rennweg through the large 
window fronts or sit on the terrace in the 
middle of the action in the warm summer 
months.

MEETING AND CELEBRATING
There is always a lot to celebrate. Wheth-
er anniversary, birthday or simply life 
itself - the Widder Hotel turns your idea 
into an event in the seven unique rooms. 
From the charming Tatzfuss room for your 
workshop, to the charming Erzberg room 
for your birthday party, to the 220 square 
meter piece of jewelry, the Widder Saal, 
nothing is impossible for your gala night. 
Your ideas and wishes will be implement-
ed with a lot of passion by the whole team 
and the impossible will be made possible.

RESTAURANTS AND BARS

Widder Restaurant
In the Widder Hotel, eating becomes an 
experience. In the heart of the Widder, 
the exceptional culinary talent Stefan Hei-
lemann, awarded two Michelin stars and 
named Chef of the Year 2021 by Gault-
Millau, together with his long-time crew, 
seduces them with exciting creations.  
Straightforward dishes that are always fo-
cused on the taste and surprisingly exotic 
aromas let the connoisseur float to the next 
culinary cloud. The charming and attentive 
service, led by sommelier Stefano Petta, 
completes the gourmet experience in the 
Widder Restaurant.

THE LIVING CIRCLE

The Living Circle - the hand-picked group of 
first-class hotels and restaurants in the uncom-
promisingly most beautiful locations, run by 
passionate hosts, consists of four hotels, three 
farms, a restaurant and a rustico.  These are 
the Widder Hotel, the Storchen Zurich, the 
Alex Lake Zurich and the Castello del Sole in 
Ascona, the Schlattgut, the Terreni alla Mag-
gia in Ascona and the Château de Raymont-
pierre in Vermes, the Buech restaurant in Her-
rliberg and the Rustico del Sole in  Ascona.  
Whether in the heart of Zurich, directly on the 
Limmat, embedded in the private park on Lake 
Maggiore or at a height with a breathtaking 
view: All members of The Living Circle have a 
strong relationship with nature and offer their 
guests incomparable experiences.  Rice, veg-
etables, fruits, of course wine and other noble 
plants - our own farms conjure up everything 
freshly garden directly on your table.
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9-Holes Course

• PAR 60
• 3366 m
• Putting Green
• Restaurant
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The Dolder Golf Club Zurich was found-
ed in 1907 and it is one of the oldest golf 
clubs in Switzerland. The private 9-hole 
course is located in the area of   the city 
of Zurich and is idyllically embedded in 
the forest of the Adlisberg. Guests are 
welcome. Tee times are to be agreed 
through the secretariat. The course is 
located on the southern slope of the 
Adlisberg.

For this reason, the many inclines make 
the place, despite its clarity, a physical-
ly and mentally challenging experience. 
2004/05, the place was gently rebuilt 
and renewed all greens. The 9 hole 
course can be played in two passes. 
The deductions remain the same in 
both rounds. Slopes, stepped greens, 
bunkers and old, dense trees compli-
cate the game. The course is not very 
long, but the greens are small and well 
defended. Precision is therefore more 
important than length.

DOLDER GOLFCLUB ZÜRICH
Kurhausstrasse 66
CH-8032 Zürich
T +41 44 254 50 10 
F +41 44 261 53 02
info@doldergolf.ch 



KRÄHENMANN AUTOCENTER AG
Seestrasse 1035
8706 Meilen-Zürich
T 044 793 21 00
info@kraehenmannautocenter.ch30

PASSION FOR CARS

Benno and Susanne Krähenmann the 
company founders
You‘re a little more than a car salesman. As 
a family business already in the 1st and 2nd 
generation, the Krähenmann’s have been 
running their Italian car garage with passion 
and joy for over 30 years. The whole team of 
almost exclusively long-term employees shares 
this passion with them.
Specialists with passion
Our powerful workshop team solves your 
problems with enthusiasm and instinct. Quali-
ty and economy have 1st priority.
By specializing in the brands Ferrari, Mase-
rati, Alfa Romeo, Fiat and Abarth, we are a 
team with a lot of emotion for Italian products. 
Our primary goal is to do excellent quality 
work, which we can guarantee thanks to the 
latest diagnostic equipment and regular train-
ing of our specialists and diagnosticians.
Repairing and caring for young cars from the 
70s and 80s of these same brands is also a 
great passion.
Our exciting offer
We carry almost the entire range of Italian 
vehicles.  In our show rooms we will show 
you an exciting selection from the smart Fiat 
500 to the sporty Alfa Romeo models to the 
exclusive Maserati or the fiery sports cars from 
Ferrari.
This enables us to deliver the right vehicle 
to our customers for every budget. We are 
convinced that you can develop the same 
passion for a Fiat 500 as for a Maserati or 
Ferrari sports car.

A permanent exhibition of at least 50 
well-maintained used vehicles with an annual 
guarantee are also one of the attractions of 
our company. What is not in it, but according 
to the Krähenmann’s corporate philosophy, is 
a natural privilege of the customer: Even after 
the purchase, you will be looked after in the 
same partnership as a new car buyer.
Whether new, used or historic, Italian cars 
are always fascinating and passionate. We 
all associate sensations with the car: the 
Italians are creative, innovative, courageous 
and progressive - they know how to arouse 
emotions, because the heart always chooses 
with the head.



STAEGER  AG
Alte Landstr. 160, Thalwil
Tel. 044 720 13 62
thalwil@staegerag.ch
STAEGER  AG
Seestr. 54 – 58, Stäfa
Tel. 044 927 10 10
staefa@staegerag.ch
 
www.staegerag.ch

Staeger AG was entered in the commercial register by 
Nikolaus Staeger on December 24, 1953 – a kind 
of Christmas present for friends of high-quality home 
entertainment. Who could have imagined what would be 
technologically possible 69 years later? The entire spectrum 
can be experienced in the newly designed showroom in 
Thalwil, where the best in terms of sound and image is 
presented in a dignified atmosphere on 450 square meters. 

Fine wood, polished aluminum and elegant furniture create the framework for the digital world of technical 
entertainment with all its advantages and possibilities. Almost like an island and oasis of calm from 
everyday life; here you take your time, sit down, listen to the sounds, let the images speak and experience 
first-hand what the technology has to offer. At a time when digitization is becoming more and more 
central, but it should also fit functionally and visually into our individual room and lifestyle design, Staeger 
AG offers a unique environment to find the optimal solution personally. With passion and appreciation, 
what is currently available and feasible is shown, lived and implemented here.

Staeger AG is the right 
address for anyone who 
values high-quality home 
entertainment. The expert in 
the field of TV, hi-fi, multiroom 
and smart content presents 
the latest from the world 
of image and sound in an 
incomparably professional 
and comprehensive manner. 
In the newly designed 
showroom in Thalwil, you 
can experience up close 
what today’s technology has 
to offer on more than 450 
square meters.

To supplement and round off the balanced range, 
Staeger AG also has a large Piega loudspeaker 
live demonstration. The presentation of the various 
loudspeakers enables customers to experience 
the differences and intricacies of the individual 
loudspeakers on site and thus make the right choice. 
You will find T+A and Marantz stereo systems 
as drivers for the fantastic loudspeakers. So that 
television is also an experience, Staeger AG has 
the latest Samsung and LG TV models on display 
and ready for demonstration. TV furniture concepts 
from Spectral as well as armchairs, chairs and sofas 
from the deSede brand are also on display in the 
showroom and are put together to meet customers’ 
needs.



LIEBE ZUM CATERING.

Your Catering 
ready for you.

francescababini@icloud.com
+41 78 843 09 60



IT’S 07:30 
O’CLOCK
My name is Aurore, 35 years old, proud mummy of 
2 kids. 10 years ago, I moved from La Côte d’Azur 
marry the love of my life and live in beautiful Zürich.

I founded Hush et Home Candle with the mission to 
Light Up The Moment by creating amazing smelling 
candles without compromising the environment.

Our philosophy is committed to supporting our 
planet - we have selected materials that are 
sustainable, reusable, natural, local and safe for 
the environment. All items are of the best quality 
possible and have been tested thoroughly.
 
Our candle making is artisanal and with 100% 
natural wax, combining soy & coconut wax, 
improves the diffusion of the perfume.

The FSC wood wick ensures efficient combustion.
Perfumes and waxes are made without phthalates, 
carcinogenic, mutagenic and reprotoxic (CMR) 
substances.
 
Each candle is unique and handmade with love 
and great skill.
 
100% Made in Switzerland
 
Let Hush et Home LIGHT UP YOUR MOMENT,

Aurore.

@hushhomeco
www.hushethome.com
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HISTORY BUILDING
The history of the location goes back to the 
year 1589. At that time, the Thalwil Shoot-
ing Club had built a shooting range and the 
Schützenhaus inn on the lakeside. After the 
shooting range was abolished, the name of 
the house changed to Krone. The Krone was 
demolished in 1952 and the Hotel Alexan-
der was opened in 1958. Alex Lake Zurich 
was built on the foundation walls of the Ho-
tel Alexander and underwent a complete 
renovation and an extension with additional 
22 guest rooms. Had the foundations of the 
Hotel Alexander been demolished, it would 
not have been accepted to build so close to 
the water, which makes the Alex Lake Zurich 
so unique. One has the feeling of being on 
board a ship or boat.

HISTORY OF THALWIL
Thalwil is a residential area. It is very popu-
lar because of its location and quality of life. 
First mentioned in 915, its history goes back 
to Roman times. In the Middle Ages, most 
of the income was generated by agriculture, 
viticulture, hunting and fishing. Thalwil also 
has the oldest wood cooperative in Canton 
Zurich and was known for its fabric dye-
ing factories in the last century. Today the 
economy consists mainly of small and me-
dium-sized businesses and a wide range of 
shops. Thalwil has left most of its past behind 
and is now a commuter town with excellent 
public transport connections, low taxes and 
a good quality of life. 

treatments creates space for relaxation and 
recreation. Thanks to the Alex Lake Zürich 
own jetty and the Storchen Zürich on the 
Limmat, guests can commute comfortably 
between the locations by shuttle service on 
the hotel boat, opening up a whole new 
range of services. 

ZURICH REGION
In summer, Zurich is transformed into a large 
water park. Everyone spends their time on the 
water or at the lake. Swimming, wakeboard-
ing, rowing and stand-up paddling (SUP) are 
popular summer sports that can be organized 
directly from the hotel‘s own pier. And the 
local rowing club right next door invites long-
term guests to their regular courses and train-
ing sessions. Zurich is a popular destination 
all year round for planning various excursions 
to the surrounding mountains. 

HOTEL
From the Old Town via Storchensteg to Thal-
wil: Alex Lake Zurich, located directly on the 
shores of Lake Zurich, is the newest member 
of “The Living Circle”. The five-star hotel was 
opened in the summer of 2019 and is distin-
guished by its fantastic location directly on the 
lake and its modern, luxurious interior. With 
the five-star city hotels Widder and Storch-
en as well as the restaurant Buech and the 
Schlattgut farm in Herrliberg, a City & Lake 
Resort is being created where guests can 
enjoy both the vibrant city life with art and 
culture and the relaxed life in the countryside 
and on the lake.

The 43 elegant studios and penthouses with 
their own kitchens are also ideal for longer 
stays due to the generous living experience. 
The hotel spa with sauna, steam bath and vi-
tality pool as well as selected massages and 



ALEX LAKE ZÜRICH
Seestrasse 182
8800 Thalwil
+41 44 552 99 99 
info@alexlakezurich.com

18-hole course

• PAR 72
• 6179 m
• Driving Range
• Putting Green
• Pitching Green
• Chipping Green
• Practice bunker 
• Restaurant
• Pro Shop
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RESTAURANT ALEX
The restaurant Alex is the heart of our hotel 
and combines in an uncomplicated yet ele-
gant way the aromatic cuisine with an urban 
flair. A new hotspot in Thalwil that invites you 

to stay and enjoy: whether for breakfast, casu-
al lunch or lifestyle dinner.

AQUA RESTAURANT
Michael Schuler, who spent five years in the 
kitchen with Stefan Heilemann - most recently 
as his sous chef at Widder Hotel -, has now 
opened his first fine dining restaurant with us 
at Alex Lake Zurich: the AQUA. In the 14-seat 
restaurant with a view over the entire Lake Zu-
rich, our team serves a gourmet dinner of the 
extra class. The finest ingredients, the highest 
level of culinary craftsmanship and attention 
to detail are combined to create a dining ex-
perience in spirit of the City and Lake Resort: 
unforgettable and unique!

THE LIVING CIRCLE
The Living Circle – The handpicked group of 
first-class hotels and restaurants in the most 
uncompromisingly beautiful locations, run by 
passionate hosts. It consists of three hotels, 
three farms, a restaurant and a rustico. These 
are the Widder Hotel, the Storchen Zurich and 
the Castello del Sole in Ascona, the Schlattgut, 
the Terreni alla Maggia in Ascona and the 
Château de Raymontpierre in Vermes, the 
Restaurant Buech in Herrliberg and the Rustico 
del Sole in Ascona. Whether in the heart of 
Zurich, directly on the Limmat, embedded in 
the private park on Lake Maggiore or in the 
heights with a breath- taking view: All members 
of The Living Circle have a strong connection 
to nature and offer their guests incomparable 
experiences. Rice, vegetables, fruits, of course 
wine and other noble plants - everything con-
jures up our own farms fresh from the garden 
directly on your table.

At Golf & Contry Club Shönenberg the fair-
ways run through a 2 km long and usually 
about 300 m wide terrain trough the Krebs-
bach. The beautifully designed golf course 
is a real challenge for golfers of all levels.

A large part of the moraine landscape with 
its hills of the last ice age and the reed beds 
between them has essentially been preser-
ved and pleases the eye with its diverse 
vegetation.

GOLF & COUNTRY CLUB  
SCHÖNENBERG
8824 Schönenberg
T +41 44 788 90 40
F +41 44 788 90 45
info@golf-schoenenberg.ch 



ELENA KUPREEVA

Swiss contemporary artist Elena Kupreeva is best 
known for her beautifully detailed „anti-stress“ 
colouring graphics even though Elena works with 
an array of techniques. Her oil paintings and 
graphics have been commissioned and exhibited 
across Europe and the United States, presented at 
international Art Fairs like RED DOT Miami, WoP 
Lugano, SwissArtExpo, Zürich Art International and 
many others. In November 2022 she presented her 
new collection GEMs in one of Manhattan Galleries. 
“In today’s world, women are still mistreated, 
undervalued and abused. Yet they aim to rediscover 
themselves, they know their self-worth and stay true 
to their roots. This series is a tribute to the women 
who are not afraid to stand up for themselves and 
speak up.” - EK. 

Elena has also been featured in various publications 
including British Vogue, Boesner Catalog etc.
Her artistic journey through life began at a young age 
with her studies at Moscow’s School of Arts. Later, 
while living in Washington D.C., she graduated 
the Duke Ellington School of the Arts «Blue Ribbon» 
high school majoring in Visual Arts and went on to 
explore graphic design at Corcoran School of Arts 
and Design. She then took a break from her artistic 
pursuit to get a degree in international journalism. 
Her writing talent and fascination for travel, different 
cultures and people, closely connected across 
national borders, inspired her to make this decision. 
It was only after she settled in Switzerland with her 
husband in 2010 that she took up the paintbrush 
again with new ardour. It was the constant change 
of land and landscape from a young age that, while 
a great challenge, broadened her horizons and led 
her to explore a variety of artistic styles. It opened 
her eyes to the intricacies of nature and everyday 
life, which she consciously weaves into her paintings.

More information about Elena Kupreeva 
and her art can be found on her website at 
www.elenakupreeva.ch
IG evk_fineart
     evk_fineart.new
info@elenakupreeva.ch
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GOLF & COUNTRY CLUB ZURICH
Weid 9
8126 Zumikon
+41 43 288 10 88
info@gccz.ch

18 hole-course

• Par 72
• Restaurant
• Cub House
• Pro Shop

45
Order directly to francescababini@icloud.com

The beautiful 18 hole / par 72 course, 
the 685 M.ü.M. can be played with a 
handicap below 30. Guests are welcome 
from Monday to Friday. An appointment by 
telephone, club membership and a valid 
handicap of maximum 30 is necessary. 
The Zumikon golf course is equipped with 
a club house, a driving range and a shop. 
Elevated teas and greens, sheltered by bun-
kers and water hazards, are the hallmarks 
of this golf course. In particular, the height 
difference provides some challenge to the 
player.



CONTACTS:    
     jfab.ppr
mail: thoughtleadership@jessicafabrizi.com

It seems to be a trend in the media to question 
the supremacy of golf among the sports that 
are conducive to networking. Numerous 
articles argue that other sports offer even better 
connecting opportunities than golf. Some even 
claim that “Cycling is the new golf”.

As a networking expert, globally recognised 
as a super-connector, I am here to bust this 
myth and reassure you: golf will remain the 
number 1 sport for networking for years to 
come. Here are the main reasons.

IT IS A NUMBERS GAME
Around 90% of Fortune 500 CEOs play golf. 
80% of executives say that playing golf allows 
them to establish new business relationships. 
CEOs who regularly play golf are paid on 
average 17% more than those who don’t. No 
other sport can boast such figures. Not even 
close. 

IT IS RELAXING
“The soothing green landscape and the fresh 
air ground golfers in nature, which engages 

their parasympathetic nervous system,” explains 
nervous system expert Martina Pichler-Bounni. 
“Golf players operate in ventral vagus energy. 
This regulated state is ideal for deep and 
meaningful connection to people.”
Pichler-Bounni adds “Conversely, most other 
sports do not take place in idyllic environments. 
Many of them are even based on extreme 
competition. All of this engages the sympathetic 
nervous system and triggers a stress response, 
which is clearly not conducive to connecting.”

IT IS BASED ON ETIQUETTE
Few other sports can reveal a player’s manners 
the way golf does. Knowing about a potential 
partner’s conduct is crucial before closing 
business with them.

IT CAN BE PLAYED AT ALL AGES
Unlike most sports, golf can be played at any 
age. As such, players do not need to worry that 
they might not be fit enough to play in a few 
years. Indeed, many players move from other 
sports to golf as they age.

IT OFFERS NUMEROUS INTERVALS
Moving from one hole to the next (on foot or by 
cart) allows for several breaks during a match. 
This is the perfect opportunity for players to have 
a chat even if they cannot stay after the game. 
This is definitely something few sports offer.

IT IMPOSES A BARRIER TO ENTRY
As the elitist sport it is, golf filters out individuals 

who can’t or won’t pay for high-priced 
memberships. This guarantees a high-profile 
community, which is ideal for high-level 
networking.
There you have it: golf is here to stay as the 
number 1 sport for business networking. What 
are you waiting for then? Confirm your golf 
subscription right away!

SIX REASONS WHY 
GOLF WILL REMAIN THE 
NUMBER 1 SPORT FOR 
NETWORKING FOR 
YEARS TO COME



Beauty and Couture
FOR LADIES

therealindapavlova

Ambassador Golf Plrasure & Taste



EVENSWISS®: 
A LEADER OF SIGNALLING COSMETICS

New age in anti-aging beauty care

We at EVENSWISS believe that everybody deserves to have naturally 
healthy and youthful looking skin and hair. EVENSWISS® offers a 
revolutionary approach to skin care: the signalling cosmetics. Dedicated 
to this mission, we are making assiduous efforts to provide our customers 
with the most advanced cosmetics based on a deep understanding 
of the biological mechanisms of skin and hair regeneration. After 30 
years of research a worldwide unique formula has been developed: 
EVENSWISS® with Dermatopoietin®.

DERMATOPOIETIN® is a full equivalent of the human epidermal 
cytokine interleukin-1 alpha – the natural polypeptide that controls the 
homeostasis of skin, regulate immune reaction and contribute to the 
production of Elastin, Collagen and Hyaluronic Acid.

It affects deep skin structures without penetrating skin by triggering a 
cascade of reactions which propagates from the surface to the depth of 
skin: named Signalling Cosmetics®.

DERMATOPOIETIN® promotes the production of collagen, elastin, 
hyaluronic acid and several growth factors and thus supports the skin’s 
natural renewal process.

© EVENSWISS
www.evenswiss .com
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OUR HISTORY

Luxembourg Fashion Week brings 
together the “fashion community” 
with artists, national and international 
designers, celebrities, journalists, 
bloggers and models Fabiola Puga 
and Alhe Frisch are official organizers 
of Luxembourg Fashion Week 2022.
During this event, the public has 
the opportunity to attend exclusive 
collection presentation evenings, the 
designers’ showroom, openings and 
auctions for the benefit of associations.

OUR GOALS

The main objective of this Luxembourg 
Fashion Week is to make it the first 
and most important fashion week in the 
country.
Fashion shows, dedicated to haute 
couture as well as ready-to-wear, 
upcycling and accessories for men and 
women, in places such as the Château 
de Septfontaines, Galeries LaFayettes, 
Sofitel Luxembourg Europe. This 4th 
edition is held in the city of Dudelange. 
Exclusive presentation evenings of 

collections, openings as well as sales, 
cocktail evenings reserved for VIPs, 
partners and sponsors.
Every effort will be put in place so 
that the merchants, creators and 
sponsors present benefit from national 
and international media visibility. 
The presence of several national and 
international media. All these events 
will aim to bring fashion into the daily 
lives of Luxembourgers.
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BIOKOSMA
Melisana AG
Grüngasse 19, 8004 Zürich 
T:  +41 44 247 72 00
info@biokosma.ch
www.biokosma.ch
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BIOKOSMA, a pioneer in Swiss natural 
cosmetics, makes modern skincare products 
using selected plant ingredients.

BIOKOSMA‘s aim is to make you feel good 
all over. To achieve this we develop prod-
ucts that combine effectiveness with gentle-
ness. Our inspiration is drawn from 
nature..

Our product range is as varied as the needs 
of our users while being clear and easy 
to understand. Our aim is to offer modern 
natural cosmetics that harness advances in 
technology while respecting the environ-
ment. BIOKOSMA products contain selected 

high-quality ingredients and are developed 
and manufactured in Switzerland to reduce 
transport miles. We also give preference to 
Swiss organic plant extracts, which sup-
ports Swiss farmers.

We have always held true to our principle 
that BIOKOSMA products should be devel-
oped without the use of animal testing. 
New products are NATRUE-certified. This 
quality label is your guarantee of genuine 
natural cosmetics. We also strive to en-
sure the sustainability of the earth‘s resourc-
es. Gradually, our different lines of products 
are manufactured 100% climate-neutrally.

Nature is our Inspiration



Letters for you GmbH
contact@lettersforyouzurich.com
Tel: +41 76 419 17 10
lettersforyouzurich.com
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Jewelery as an expression of one’s personality: it can 
mean anything you want; you can wear it whenever 
you want, give it as a gift, celebrate with it, treat 
yourself or your loved ones with it and keep it forever. 
The aim is to share the passion for jewelry with like-
minded people who are looking for timeless, high-
quality jewelry that is suitable for everyday use.

«Letters for you Zurich» is a story full of individual 
letters. Individual letters that are assembled into words 
or symbolize the first names of loved ones, adding 
meaning and magic to everyday life.

«Letters for you Zurich» - is the story of Sarah and 
Laura, two accomplished women with over 20 years 
of experience in the world of luxury and fine jewellery.
This bespoke collection of delicate, high-quality 18k 
gold and diamond jewelery has been created from 
a long-standing friendship in Zurich and the vision 
of empowering women of today and tomorrow to 
achieve their dreams.

and diamonds,” says Sarah from Zurich, who has worked in the jewelery and luxury industry for 
many years among other things for a world-renowned jeweller.

«If, instead of fashion jewellery, you want a very personal piece of jewelry that you can wear 
throughout your life as a symbol of love, friendship or a valuable experience - then «Letters for you 
Zurich» is your best choice. Because nothing feels better than encouraging women and men to live 
their dreams and, even better, to pursue them together,» says Laura, who has been working in the 
international luxury hotel industry for over 20 years.

Letters for you 
Zurich -  

JEWELRY THAT BRINGS MEANING 
AND MAGIC TO EVERYDAY LIFE

«Letters for you Zurich» celebrates the personal stories 
of love, friendship and cherished moments of women, 
men and even younger generations by making them 
feel individual and confident every day. Because 
luxury is a feeling that is not defined by a high price or 
exclusivity, but by personal expression and exceptional 
craftsmanship.

«Letters for you Zurich» designs strengthen and 
underline the personal style of their wearer* through 
the use of high-quality precious metals and diamonds.
“We believe it’s the fine details that make the difference 
- from the way earrings feel while you sleep, to the 
way a ring sits on your hand when you’re typing. Our 
expert jewelery makers use the highest quality precious 
metals and diamonds to create our bespoke range of 
jewelery collections in 18k yellow, rose or white gold 



www.ananne.com

URS POHLMAN AND 
HIS VISIONARY WORK
As a practicing doctor with a special 
focus on neurology, immunology and 
holistic medicine, the founder and 
developer Prof. Dr. with. Urs Pohlman 
one integrative healing approach. The 
skin plays a central role in this. Because 
like no other organ, it reflects energetic 
imbalances, wrong nutrition and even 
hidden illnesses.

Urs Pohlman is observing skin complaints 
that cannot be assigned to classic clinical 
pictures more and more frequently. The 
immune system is weakened, bacterial 
infestation and even fungal diseases 
occur. In fact, this is often the case 
side effects of wrong cosmetics, which 
stimulates the skin on one side as in 
monocultures. With fatal consequences: 
at some point the balance of the skin 
biotope is upset, it becomes unstable, the 
skin defends itself and becomes irritated.

In contrast to conventional cosmetics, 
doctors define the aging process as the 
difference between the vitality used up 

in a day and the actively used break to 
recharge. “Anti-aging means supporting 
the body in its own ability to regenerate. 
Then the organism runs at its optimum.»

The interdisciplinary knowledge about 
the complex regeneration of the body Urs 
Pohlman was able to gain from constant 
contact with his patients and many years 
of research at the University of Basel and 
at the American Duke University Medical 
Center. He incorporated this experience 
into the development of the highly 
effective formulations.

His company ananné relies on the careful 
handling of resources, employees and 
trading partners. Urs Pohlman and his 
team are constantly working to make 
the world to a better place close. «We 
see ourselves on a path of optimisation,» 
he says. «Whether it’s our own energy 
generation, recyclable packaging and 
fair product chains, we always ask 
ourselves what could have an even 
smaller ecological footprint and an even 
higher energy conservation for all people 
involved. I love problem solving as a 
doctor and entrepreneur.»



L U C E R N E



Fluhmattstrasse 84
6004 Luzern, Switzerland
T +41 41 420 99 88
www.casatolone.ch

CASA TOLONE RISTORANTE - VINOTECA

The family-owned Casa Tolone traditional Italian 
dining culture is celebrated in its origi- nal form 
since 1995th In a quiet location on the outskirts 
of Lucerne‘s old town on the Fluh- mattstrasse, the 
atmospheric restaurant and the idyllic garden 
terrace invite you to linger.

A kitchen that impresses with its sim- 
plicity, homemade specialties and a varied 
seasonal offer. These are ac- companied 
by fine wines from our own Vinoteca.

The «Sala Barolo» and the «Saletta Chianti» can 
accommodate banquets up to 50 people.
CASA TOLONE RISTORANTE - VINOTECA
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LUCERNE GOLF CLUB
Dietschiberg
6006 Luzern, Switzerland
T +41 41 420 97 87
F +41 41 420 82 48 
info@golfclubluzern.ch

18 hole-course

• Par 73
• 6078 m
• Driving Range 
• Pitching Green 
• Chipping Green 
• Training bunker
• Pro Shop
• Restaurant

Order directly to francescababini@icloud.com
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The Lucerne Golf Club was founded in 1903, 
making it the third oldest in Switzerland.
A round of golf on the gently rolling hills in the 
immediate vicinity of the city of Lucerne is an 
experience: the traffic-free parkland offers spec-
tacular views of the mountains, and the varied 
course makes every shot a sporting challenge.
The gastronomy is at the heart of the club and 
invites you to end the day in peace. The culi-
nary offer is sporty, well-groomed and creative!



A N D E R M A T T
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THE CHEDI ANDERMATT
SWITZERLAND

ALPINE, ASIAN, AUTHENTIC

The Chedi Andermatt will captivate and move you. 
With its authenticity, the unusual liaison of Alpine chic 
and Asian expression. Lifestyle at The Chedi  Andermatt 
is the result of the successful mix of tradition and nature 
that is expressed in the resolute use of materials from 
the region. Star architect Jean-Michel Gathy combined 
Alpine chic with Asian features to create an interior 
design that oozes warmth and openness, an intimacy 
that is underlined by repeated design elements.



THE CHEDI ANDERMATT
Gotthardstrasse 4
6490 Andermatt, SWITZERLAND
T +41 (0)41 888 74 88
www.thechediandermatt.com
info@chediandermatt.com
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At the heart of the Swiss Alps, 1,447  meters above sea level, this exclusive hotel in 
Andermatt will captivate your imagination with its 123 elegant rooms and suites, four 
outstanding restaurants and bars, a modern Health Club and exceptional spa area. 
The Chedi Andermatt offers a glimpse of another world and views of an unforgettable 
piece of  Switzerland.

ROOMS AND SUITES

Dream away in The Chedi Andermatt in 
one of the 123 exclusive rooms and suites. 
And allow yourself to be spirited away to 
an Alpine/Asian world by the look of dark 
wood, soft leather sofas and gentle colours.

RESTAURANTS

The Chedi Andermatt represents exception-
al luxury and service. But also dining at 
the hotel makes a clear culinary statement. 
Choose from four different exquisite offers 
and indulge yourself in the world of perfect 
taste.

THE SPA AND HEALTH CLUB

Immerse yourself in our world of calm and 
relaxation. On 2,400 square metres, we 
provide you with an integral spa and health 
concept which makes us one of the most at-
tractive wellness hotels in Switzerland. We 
will impress you with our generous pool and 
sauna area, the Tibetan Relaxation Lounge 
as well as Far Eastern treatments customised 
to suit your personal needs.



Gotthardstrasse 4 6490 Andermatt
+41 (0)41 888 74 88 
info@chediandermatt.com
www.thechediandermatt.com
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JUST TWENTY STEPS INTO 
THE WINTER VILLAGE

Walking through the Winter Village, 
guests will find themselves surrounded 
by tall fir trees as they amble down 
snow-covered paths leading to a 
real forest, with small clearings and 
traditional Swiss and Scandinavian 
cabins to explore. Experiences 
include intimate dining at The Chalet 
and The Kota - a typical Scandinavian 
hut built around a central firepit - a 
Finnish barrel sauna and hot tub, and 
a lively Village Square.
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Staying true to The Chedi 
Andermatt’s sustainable ethos, 
every cabin in the Winter Village 
has been made with local wood, 
whilst The Winter Village makes 
the most of the natural light shining 
through the trees, using only a few 
additional lanterns to illuminate 
The Courtyard. Fir trees have 
been planted in pots, so they can 
be re-used around the town of 
Andermatt after the festive season.



THE CHEDI ANDERMATT 
Gotthardstrasse 4 6490 Andermatt, 
SWITZERLAND 
T +41 (0)41 888 74 88 
www.thechediandermatt.com 
cigars@chediandermatt.com
info@chediandermatt.com

THE CIGAR LIBRARY
In the intimate The Cigar Library you will be tak-
en away to the enjoyment of the finest cigars. 
With the largest selection of cigars of any Swiss 
hotel, Marie Gerber, hostess of The Cigar Li-
brary is sure to find the one that’s just right for 
you. Joie de vivre and serene meditation - en-
joy one of over 440 different cigars from the 
most exotic corners of the planet, perhaps with a 
unique view towards the stylish walk-in Humidor, 
or in the cosy The Courtyard. Savour the moment 
alone, or in a relaxed conversation. Take your 
time! You have arrived at The Chedi Andermatt.

The largest selection of cigars of any hotel in 
Switzerland Over 400 varieties, including hard-
to-find rarities and special editions Cigars from 
15 countries including:

- Colombia, Costa Rica, Cuba, Dominican Re-
public, Jamaica, Peru, Honduras, Brazil, Mexi-
co, Panama, Nicaragua, Philippines, Germany, 
Italy, and France.

- Walk-in Humidor The Cigar Library has room 
for 16 people.

- Special feature
The hotel offers almost all cigars at normal retail 
prices.



Gilbert de Montsalvat

Raymondo Bernasconi runs the House 
of Smoke in Basel / Switzerland, a 
cigar specialist shop with an attached 
cigar lounge. He imports numerous 
cigar brands as well as BOVEDA and 
XIKAR exclusively into Switzerland. 
Since 2008 he has launched his own 
cigar brand: Gilbert de Montsalvat.

How did you come to create your own 
brand?

It all started in 2000. We imported a 
few brands and were very successful. 
Unfortunately, it was usually the case 
that as soon as the soil was tilled and 
the harvest could have been brought 
in, a big player in the industry bought 
the brand and we lost sales as a result. 
Then the desire arose to do something 
of my own - Gilbert de Montsalvat!

Have you developed the blends?

Most go to one or more producers 
and test their way through the samples. 
Decide on a blend and then do the 
banderole, box - marketing.
We built all blends from scratch with the 
professionals. The maximum I specify 
is the cover sheet, i.e. the color or the 
tobacco seeds. Then I define the blend; 
mild, medium or strong. Which aromas 
should come into their own when 
smoking, from roasted aromas, coffee, 
chocolate, sweetness, etc.
For the first blend, it took us a full two 
years to get the product ready for the 
market! Through what we have learned, 
we have continuously developed and 
usually need another 6-12 months for a 
new blend.

MORE THAN JUST A CIGAR, GET TO 
KNOW GILBERT

Who makes the different cigars and 
where?

We work with a medium-sized 
factory of around 40 scooters in 
Esteli / Nicaragua and in Tamboril / 
Dominican Republic.

Do you have a favorite format?

That is very mood dependent. I mostly 
smoke medium-sized formats the size of 
a Gran Robusto, around 54 ring gauge 
and 140 mm in length. In between, I 
really like a salamone.

Are you still planning new formats / 
blends?

We currently have the problem that due 
to COVID, productions cannot keep up 
with demand. For this reason, we will 

remove part of the portfolio from the 
market and simply add two new formats 
to the Classic series by adapting the 
range.
We have experienced wonderful 
organic growth on the Classic, the 
Revoultion Style and, in advance, on 
the Anniversary line in recent years. 
We want to increase this further and not 
lose focus with constantly new blends 
and innovations. In order to be able to 
guarantee consistently good quality, in 
my opinion it is also very important to 
take care of what is already there, to 
maintain or even improve the quality 
standards.

Is the brand only available in 
Switzerland or is it also available 
abroad?

Gilbert de Montsalvat is already 
available in some countries such as 
Germany, Austria, Great Britain, the 
Czech Republic, Hungary and Japan. 
We have just received an order from 
Malaysia and Cambodja.

How is the distribution going in retail?

That is different. You have to adapt from 
country to country. We have a local 
importer for each. With this we plan 
introductions, events and trade fairs as 
well as promotional tours. Gilbert de 
Montsalvat is a classic boutique brand 
and is sold exclusively through specialist 
retailers.



www.gilbert-cigars.ch
    Gilbert de Montsalvat www.gilbert-cigars.ch

Is delivery capability ensured or are 
there bottlenecks?

Unfortunately, we were not spared, 
although we got away with it with a dark 
blue eye. Nicaragua was very difficult 
at the beginning, but then overcame the 
adversities relatively quickly. On our 
part, we have increased production 
volumes and shipped the goods to 
Europe. Fortunately, years ago I set 
up my own European warehouse in 
Weil am Rhein. I wanted to temporarily 
store my goods 6-12 months after 
production. Usually the cigars are 
still too fresh after production and we 
wanted the cigars to be 100% ready 
for the market when they arrived at the 
dealer. When the COVID measures 
were introduced in March of last year, 
we still had around 6 months. At the 
end of March it was already sold out 
and we were temporarily out of stocks. 
I think that you only felt this sporadically 
in the trade, as the various importers 
also have stocks and thus the situation 
was somewhat cushioned.

How do you compensate for the 
currently missing tastings?

In my opinion, such tastings cannot be 
compensated for. Whether via video 
conference or other makeshift, emotions 
play an important role in our industry 
and they can never be conveyed as 
they are in real life.

Does social media play a major role 
in marketing?

Now you’ve caught me on the wrong 
foot! For me, social media is a book 
with seven seals. FB banned me about 
18 months ago for reasons I didn’t 
mention. Since then I have lived quite 
well without it. I am aware that social 
media in the USA and probably in other 
countries as well, but also for other 
products, can have a large or even 
very large influence. When it comes to 
cigars, I’m there, but not so sure about 
the markets in which I am active with my 
brand. This is more likely to be the case 
for cigars of the New World than for 
Cuban cigars. The reason for this is that 
the consumers in these two provenances 
differ greatly in age. As a final answer, 
I have to admit - I don’t know.

Foto: Raymondo Bernasconi
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GOLFCLUB ANDERMATT REALP
Witenwassernstrasse 1
REUSSEN, SWITZERLAND
6491 Realp
T +41 41 887 01 62

9 Hole-Course

• Par 66
• 4154 m
• Restaurant

Golf at the Gotthard
Our golf course in Realp is shaped and 
built by weather and ice. A golf course 
that harmoniously adapts to the natural 
terrain and provides exciting and chal-
lenging sports. A golf course that turns 
golfing into an adventure in the midst 
of an imposing mountain world. Our 
place is most likely to be called the «al-
pine golf course in the world».
Something nostalgic please? The club-
house is housed in a former army build-
ing. We offer the right menu for every 
occasion. Take a seat and let yourself 
be pampered in the restaurant or on the 
garden terrace.
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www.snowpolo-stmoritz.com
88

26–27–28 JANUARY 2024
ON THE FROZEN LAKE 

OF ST. MORITZ

St. Moritz has played host to the world’s 
pre-eminent snow polo tournament since 
1985. Besides being the first-ever snow 
polo tournament, the Snow Polo World 
Cup St. Moritz is the only «high goal» polo 
tournament played on snow. Cradled in a 
gorgeous natural setting, the Snow Polo 
World Cup St. Moritz exudes a unique 
atmosphere on and alongside the playing 
field. An exquisite gourmet food selection 
as well as a number of social events in St. 
Moritz’s first-class hotels await tournament 
visitors and VIPS. Welcome to St. Moritz, 
the home of snow polo!

THE WORLD‘S ONLY HIGH 
GOAL TOURNAMENT 

ON SNOW

Every last weekend in January, St. Moritz 
turns into the world capital of polo: Since 
1985, when snow polo had its world pre-
miere here, teams from around the world 
compete for the Snow Polo World Cup 
St. Moritz on the frozen lake of St. Moritz.

The Snow Polo World Cup St. Moritz 
is the world’s only high-goal tournament 
on snow. The three days of the tourna-
ment stand for high-class polo played 
against the magnificent backdrop of the 
snow-capped mountains of the Engadin 
Valley and social events both on the lake 
and in the first-class hotels in St. Moritz.



Grand Hotel des Bains 
Kempinski St. Moritz

info.stmoritz@kempinski.com
+41 81 838 3838

St. Moritz, Switzerland

Grand Hotel des Bains Kempinski is immersed in tradition 
and can look back on a renowned history. The destination St 
Moritz Bad became famous for its carbonated and iron-rich 
Mauritius spring, which led to the first spa tourism in the 19th 
century. Since then, guests of the hotel have been able to 
sample the spring water from a fountain located in the spa 
area of the hotel.

This elegant hotel stands for nobility and tradition. The very 
sight of the famous building, with its characteristic corner 
towers and oriels, makes the hearts of lovers of the highest 
hotel culture beat noticeably faster, and not without reason. 
This five-star hotel with an international reputation has always 
succeeded in combining the joy of traditional Swiss heritage 
and culture with modern nonchalance, contemporary luxury 
service and – just as important – just the right amount of 
sportiness.

20 years 
of Swiss 
heritage 
and modern 
luxury



Gian Nicola 
Colucci is the 
new Executive 
Chef at the 
Grand Hotel 
des Bains 
Kempinski

We are pleased to announce that from  May 1, 2022  Gian Nicola 
Colucci is the new Executive Chef at the Grand Hotel des Bains Kempinski 
St. Moritz.
For over 25 years, Gian Nicola has been at home in the global hotel and 
gastronomy at home. His fascinating career with stations all over the world 
is therefore characterized by
knowledge of international cuisine and industry-specific perfection.

Milestones of his culinary journey were the Badrutt’s Palace in St. Moritz 
and the Don Alfonso Restaurant in Naples, which has been awarded two 
Michelin stars
and ranks among the world’s top 100 restaurants. In 2006, he became 
executive Sous Chef at the Four Seasons Hotel Canary Wharf in London 
and kept striving. From
2008, Gian Nicola worked as Executive Chef at the Danieli Luxury 
Collection Hotel Starwood in Venice, before moving to the Four Seasons 
Hotel St. Louis in Missouri in 2014.
He then served as executive chef for the Four Seasons in Toronto, Canada, 
where he was named one of the country’s 50 best restaurants in the country. 
Gian Nicola has acquired in various positions fantastic culinary techniques 
and inspiring leadership skills. His expertise is reinforced by a certification 
as a chef and a master’s degree in hospitality and culinary arts from the 
Colombatto School in Turin. This will help him to continue the success of the 
Grand Hotel des Bains Kempinski St. Moritz and its diverse culinary offering.



www.genesisnewseurope.com

WELCOME TO WHITE TURF

Genesis welcomes you to White Turf 2023. As 
main sponsors, we look forward to welcoming you 
to the world of Genesis, bringing you closer to 
Athletic Elegance. Tradition, innovation and a luxury 
experience are shared trademarks of both Genesis 
and the White Turf St. Moritz. Taking place on the 
frozen lake in St. Moritz and surrounded by the 
stunning scenery of the Swiss Alps, the luxury event 
has been a landmark occasion on the agenda of 
the international horse race since 1907. Experience 
Genesis at “the top of the world” in St Moritz & take 
the opportunity to book a driving experience with a 
model of your choice starting right from the frozen 
lake of St Moritz.

GENESIS X WHITE TURF 2023
FEBRUARY 4, 2023 - FEBRUARY 19, 2023
LAKE SAINT MORITZ

GENESIS X WHITE TURF

We are delighted to expand our partnership with 
White Turf St. Moritz, an internationally renowned 
horse race with a longstanding tradition. Our 
sense of hospitality and modern interpretation 
of luxury and mobility are a perfect match for 
White Turf. Our collaboration at White Turf we 
can conveys a symbiosis of the common values of 
service excellence, quality and lifestyle.

EXPERIENCE GENESIS

Visit us at the White Turf event village every 
weekend. You’ll find our Test Drive location at the 
entrance of the event village and our Hospitality 
tent inside the event village. Since our launch 
in Europe last May, Genesis has introduced a 
range of elegant and dynamic luxury SUV and 
saloons. All models will be available to for a 
driving experience – book in advanced or visit us 
spontaneously for a drive. 



LET THE 
RACING 
BEGIN
116. WHITE TURF RACING DAYS 
5., 12., AND 19. FEBRUARY 2023
WHITE TURF FAMILY DAYS 
4., 11., AND 18. FEBRUARY 2023

www.whiteturf.chWHITE TURF 2023
IMPRESSIONS ON THE FROZEN LAKE OF ST. MORITZ

INTERNATIONAL HORSE 
RACES SINCE 1907

White Turf, a unique, exclusive, top-class 
event with exciting horse-racing, gourmet 
catering, lively music and inspiring art exhi-
bitions, all taking place in winter sunshine on 
the frozen lake among the stunningly beau-
tiful, snow-capped mountains of St. Moritz.

This spectacular, major event is not just one 
with Champagne on ice for the rich and be-
autiful but an annual event where race-horse 
owners, trainers and jockeys from all over the 
world meet up as well as being an unmissab-
le fixture on the calendar for local people.
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18 hole-course

• PAR 72
• 6217 m
• Driving Range
• Putting Green
• Chipping Green
• Bunker d‘entraînement
• Restaurant
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Golfing at 1700 meters above sea lev-
el in a breathtaking Alpine panorama 
and in one of the most beautiful high-al-
titude valleys out there - golfing on a 
historic golf course - that is what being 
a member of Switzerland‘s oldest golf 
club is like: The Engadine Golf Club.

The Engadine Golf Club was found-
ed in 1893 and is thus the oldest golf 
club in Switzerland. With over 1300 
members, it is also one of the largest 
golf clubs in Switzerland and offers its 
members the unique opportunity to play 
golf on two excellent golf courses in the 
Engadine: the 18-hole championship 
course in Samedan and the 18-hole 
championship course in Zuoz-Madu-
lain. The extensive tournament calendar 
also offers the right thing for any taste 
and to compete with members and 
guests.

GOLF ENGADIN ST. MORITZ 
AG, GOLFANLAGE SAMEDAN
A L´En 14
7503 Samedan
T +41 81 851 04 66
F +41 81 851 04 67
samedan@engadin-golf.ch 



St. Moritz
8th to 10th February 

2023

The St. Moritz Snow Golf Days will take place from 
February 8 to 10, 2023 on the frozen lake of St. 
Moritz. Every day there will be an official amateur 
tournament, followed by open golf for all participants.

Some years ago, there used to be a Snow Golf area 
in Silvaplana, however due to other activities it was 
stopped and went into Winter sleep.

With this new location in the heart of St. Moritz and 
between the first and second day of the famous 
White Turf horse races, St. Moritz wants to offer its 
guests golf in an unusual and informal atmosphere.
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PARKHOTEL DELTA WELLBEING RESORT 
6612 Ascona / Switzerland 
Tel. +41 91 785 77 85 
info@parkhoteldelta.ch

Verzasca valley and the Maggia valley, 
the Lidos of Locarno and Ascona, the golf 
courses and the nearby cities are easily 
reachable. 

The spacious and comfortable rooms 
and suites in Mediterranean style are all 
equipped with air conditioning, minibar, 
WLAN, safe, radio, TV LCD, bathroom 
in marble, hair-dryer, bath robe, slippers 
and courtesy set. For the most part the 
rooms have a balcony or a terrace and 

The year-round open Parkhotel Delta in 
Ascona is a hotel of superior standard, a 
small world of elegance and sophisticati-
on where hospitality, attention to service 
and familiarity prevail. The hotel distingu-
ishes itself through a wonderful subtropical 
park and the services offered to the guests 
who arrive for leisure or business. 

The location is quiet, surrounded by 
green, but in between the centres of As-
cona and Locarno. All the region’s major 
attractions like the Lago Maggiore, the 

casion. Our Chef offer grilled meat and 
fish specialties, main courses and risotti, 
Mediterranean starters as suggestions rich 
in flavor.

If luxury also means nature, space and 
silence Parkhotel Delta is the right choice 
for you. Ideal for those who are looking 
to combine relax, nature, cordiality and 
warmth.

Discover the Parkhotel Delta and experien-
ce the typical hospitality of Ticino and the 
magic of Lago Maggiore.

view on the park and the pool area.  

Services included in the room price are: 
parking, WiFi within the entire property, 
transfer on request to and from the station in 
Locarno and to the Piazza in Ascona, use 
of the New Wellness area with saunas, la-
dies sauna, Steam bath, whirlpool, heated 
swimming pools (indoor year-round heated, 
outdoor swimming pool heated from ca. 
March until October), Fitness center with 
last generation Technogym equipment. You 
also find in our Delta Relax a Beauty Salon 
and Massage studio. At disposal are also 
a minigolf course with 18 holes, a football 
and volleyball field, table tennis, bikes and 
a playground for kids. Special discount for 
green fees with Golf Gerre Losone (20%) 
and Golf Patriziale Ascona (10%). In the 
amazing Lobby there are a bar, a smoker 
room, the wine cellar and a small library.   

In order to satisfy everybody’s wishes with 
regards to taste, tradition, style and dishes, 
the restaurant da Jean Pierre and during 
the summer season our restaurant Il Beretto 
will gladly host you for any event and oc-
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18 Hole Course

• PAR 71
• 5948 m
• Putting green
• Driving Range
• Approaching green 
• Pitching green
• Pro-shop.

Via Lido 81 6612 Ascona, Switzerland
T.: +41(0)91 785 11 77
Email: info@golfascona.ch

The Golf Club Patriziale Ascona, 
founded in 1928, covers an area 
of over 50 hectares of lush nature. 
Thanks to the mild and sunny climate 
of the region, the game is possible 
all year round. The 18-hole cour-
se is one of the most beautiful and 
impressive in Switzerland, runs in a 
true natural oasis and is also a great 
technical challenge. The Mediterra-
nean-style clubhouse fits perfectly into 
the surrounding park. The elegant 
restaurant with its large terrace is di-
rectly adjacent to the 18th hole with 
a wonderful view of the course and 
offers refined cuisine. The large and 
well-equipped conference room is 
ideal for conferences and meetings. 
The exclusive Pro-Shop No.1 also 
has a wide range of products from 
well-known brands in its range. The 
modern driving range has 60 seats 
and highly trained PGA golfers are 
available.



V I L LA  P R INC I PE  L EOPOLDO
Via Montalbano 5  CH - 6900 
Lugano (Switzerland)
Tel: 0041 91 985 88 55
Email: info@leopoldohotel.com
www.leopoldohotel.com

LIVING IN A 
FAIRYTALE, BETWEEN 
PRESTIGE AND 
NATURE

Once the private residence of Emperor 
William’s brother-in-law, Villa Principe 
Leopoldo dominates the picturesque 
promontory of Collina d’Oro offering its 
guests a unique view of the city of Lugano 
and the surrounding nature.
Recognized as an impeccable 5-star Relais 
& Châteaux hotel by the service, courtesy 
and attentive attention to the guest, the Villa 
is a real oasis of peace.

A boutique hotel with 37 suites, equipped 
with large space, marble finishes and 
refined furnishings: with its fairytale 
atmosphere, the Villa has always met 
the most demanding requirements. The 
spearhead of the residence is the Principe 
Leopoldo Restaurant, led by Executive 
Chef Cristian Moreschi, also awarded 
by the Michelin Guide as «true talent in 
creating products of the highest quality».
In addition to the recognized restaurant, 
the Principe Bar awaits you, with its 
enveloping mix of live music, bistro dishes, 
exclusive cocktails and the Private DOT 
SPA, a place dedicated to beauty and 
well-being where you can enjoy a moment 
of relaxation in total privacy. Perfect for a 
holiday in which to feel like in a fairytale, 
and more.
Thanks to its splendid multifaceted rooms 
and its refined environments, the Villa can 
also transform itself into the perfect location 
for memorable events.
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18-Hole Course

• PAR 70
• 5575 m
• Pro Shop
• Driving Range 
• Restaurant
• Bar

Via Bött 2, CH – 6983 Magliaso, Switzerland
T.: +41 91 606 15 57

Email: info@golflugano.ch

Order directly to francescababini@icloud.com

A few kilometers from Lugano, near 
the Angno airport, is the Golf Club 
Lugano, the routing of which was ori-
ginally designed by the well-known 
golf architect Donald Harradine. Sin-
ce 1992, the routing has been under 
the direction of the golf architect Ca-
bell B. The course offers a change 
between long lanes, which require 
a powerful game, and shorter and 
narrow lanes, which require a more 
precise game. The greens are sur-
rounded by natural and man-made 
obstacles throughout.



SEDE CENTRALE: Seestrasse 123, 8027 Zurigo -CH- 
Tel: +41 (0)44 289 23 23 | www.ccis.ch | info@ccis.ch

Go international, find partners for your business, 
develop business in one of the safest countries 
in the world. For many entrepreneurs these 
remain dreams in the drawer due to the lack 
of time necessary to develop strategic plans, or 
due to the lack of reliable support that favors 
organizational and logistic steps abroad.
The solution exists and is represented by the 
Italian Chamber of Commerce for Switzerland, 
our partner.
Founded in 1909, the Italian Chamber of 
Commerce for Switzerland can count on a 
widespread presence in Switzerland, thanks to 
its three offices: Zurich, Geneva and Lugano. For 
over 113 years it has been the pillar chosen by 
thousands of Italian entrepreneurs who want to 
enhance their product in Switzerland, who seek 

to improve product placement, who are looking 
for qualified and selected buyers or who need 
greater visibility in Switzerland.
The Chamber, thanks to the network of relationships 
it has developed in the cantons over more than 
a century of life (embassy, consulates, business 
associations, banks, Swiss entrepreneurs, the 
press, retailers, etc…) is the fundamental point of 
reference for the development of Italian economic 
activities in Switzerland because it promotes 
profitable business and personal relationships, 
enhancing the Italy brand in every context. Today 
led by Monica Dell’Anna, the first woman in 
chamber history to hold the role of President, the 
Association intends to develop a defined mission, 
namely:
• Contribute to the increase in the export of 

MADE IN ITALY IN SWITZERLAND BETWEEN INNOVATIVE PROJECTS AND 
NETWORKING EVENTS

CCIS GALA GENEVA 2023

Italian services and products to Switzerland by 
supporting businesses with targeted offers and 
promoting the beauty, style and quality that 
characterize the Italy brand
• Attracting Swiss investments in Italy by 
increasing the visibility of the territory and 
emphasizing the propensity for innovation, in 
particular that linked to mechanical instruments 
and new technologies
• Promote exchanges between members through 
a network of relationships that allow them to 
strengthen their position in the Swiss socio-
economic fabric and become the spokesperson 
for the Italian system through the Chamber.
To do all this, in the coming months, the Italian 
Chamber of Commerce for Switzerland will 
develop targeted actions in three sectors: 
e-commerce, events, business services.

E-COMMERCE
Promote the opening of Made in Italy digital 

commerce to the Swiss market. The datum that 
determined this focus is this: 58.7% of Italian 
entrepreneurial attempts in this sense get stuck 
on «difficulties». According to a survey promoted 
by the Chamber it appears that over half of the 
Italian online shopping portals do not address 
the Swiss public due to the customs policies 
and the duties imposed, and that 22.6% of 
the interviewees identify transport and taxes as 
insurmountable obstacles . These are very high 
percentages that collide with an extremely active 
reality in e-commerce. Suffice it to say that 66% 
of the Swiss population buys products online 
using German e-commerce, 41% of Chinese, 
28% French, 23% American and only 14% 
browse and buy on online shops Italians. To help 
Italian digital online sales portals to effectively 
approach Swiss consumers, the Chamber has 
developed the first all-inclusive and TURNKEY 
service in the area, entitled «Switzerland in 
e-Commerce» (for info write to info@ ccis.ch).

PROMOTION EVENT MADE IN ITALY AMBASSADOR SILVIO MIGNANO WITH MONICA DELL’ANNA 
AND VINCENZO DI PIERRI



EVENTS
The organization of B2B events capable of relating 
Swiss demand to the high quality Italian offer. The 
possibility of organizing events on Swiss territory 
relying on a team of experts who take care of the 
logistics (receipt of goods, bureaucracy, choice of 
the most suitable location, respect for the agreed 
budget, management of invitations and partner 
search) represents an added value negligible for 
the entrepreneur or for business groups who want 
to touch the opportunities offered by this thriving 
nation. From food and beverage to the fascinating 
world of wine, from precision mechanics to the 
world of luxury, the Chamber is able to propose 
tailor-made events in line with the expectations of 
those who intend to organize them (for info write to 
iforzoni@ccis.ch). The events calendar of the Italian 
Chamber of Commerce for Switzerland can also 
be viewed on the website (www.ccis.ch) where 
a dedicated section always keeps users informed 
of news, organizations and opportunities to 
expand their networking. Among the characteristic 
and annual events there are the «Gala CCIS» 
in Geneva which is held every autumn in the 
splendid city of French-speaking Switzerland 
and represents a high-class appointment aimed 

at Swiss members, professionals and institutions; 
“CCIS & Friends” in Zurich, a dynamic event that 
combines the class of a gala with the comfort of 
a networking aperitif; the «Natale in Camera» in 
Lugano, the standing dinner in Ticino which in the 
brightest period of the year offers the members 
and friends of the Chamber the opportunity to 
exchange greetings and make new encounters in 
a cheerful and carefree atmosphere.

BUSINESS SERVICES
Always a flagship Business Unit of the Italian 
Chamber of Commerce for Switzerland. A team 
of experts in tax representation, economic, legal 
and consultancy matters is at the service of 
shareholders and Italian companies that express 
the need to find reliable information on the subject 
of business development and management in 
Switzerland (for info write to ababini @ccis.ch).
A universe of possibilities for companies, 
entrepreneurs, Made in Italy start-ups that intend to 
open a window on the Swiss market, to enhance 
their product and the intrinsic sense of «Italian 
reliability».

FABRIZIO MACRÌ, SECRETARY GENERAL OF THE ITALIAN 
CHAMBER OF COMMERCE FOR SWITZERLAND

CCIS RUFFLE AWARDS
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ASSOCIAZIONE SPORTIVA 
DILETTANTISTICA 
GOLF CLUB BIELLA
Regione Valcarrozza 
13887- MAGNANO (Biella) - ITALY
T +39 15 67 9151
F +39 15 67 9276
info@golfclubbiella.it

G.C.Biella – Le Betulle, founded in 1958, has 
in the golf course, framed in a landscape of rare 
beauty, its strongest point. Over many years G.C. 
The course, designed by British architect John 
Morrison, is a typical example, rarely found this 
country, of “English style” layout, very “environ-
ment-friendly”. Silver birches, chestnut trees and 
centuries old oaks frame the eighteen holes with 
colourful backdrops that change with each sea-
son. Practice facilities are available, consisting of 
two practice putting greens, a practice hole com-
plete with bunkers, chipping and pitching greens 
and a driving range with grass tees and sheltered 
practice boxes.
Golf Club Biella “Le Betulle” is home to import-
ant International Championships which saw the 
participation of the best European professionals 
including the No. 1 in the world Rory McIlroy.
Inside the Club House, the simple but refined fur-
nishing and wooden flooring pierced by spiked 
shoes give a feeling of warmth. The Lodge, aes-
thetically delightful, offers very comfortable rooms 
with old style furnishing, perfectly in sintony with 
the Club House.

18 hole - course

• Par 73
• 6534 m
• Restaurant
• Driving Range
• Putting Green
• Pro Shop
• FORESTERIA (20 rooms)



A place to live.

IL RELAIS

Close your eyes and imagine a 4-star hotel at the foot of the Biella Alps. Surrounded by large 
green spaces, a swimming pool and padel courts. Enhanced by an elegant SPA and enriched 
by a cuisine and a local wine list. Theater for corporate, private and cultural events, with that 
extra touch. Imagine a Relais with all the services at your disposal on the outskirts of Biella.

Now open your eyes again: this is the Santo Stefano SPA Relais.

In any room you stay, you will be able to look out over the greenery that surrounds the Relais 
Santo Stefano.
If you want to pamper yourself a little more and choose one of our Suites, you will have a 
sitting room and a kettle with a selection of teas and herbal teas. If, on the other hand, you 
want to give yourself the best, the rooms of the SPA Lodge await you with their bathroom area 
equipped with multi-jet showers designed by Gessi.

CONTACTS
Via Garibaldi, 5 13876 Sandigliano BI
Hotel +39 015 2496154
SPA +39 015 691470
info@relaissantostefano.com
spa@relaissantostefano.com

RESTAURANT

If you are looking for a peaceful corner, with a 
view of the olive trees and the swimming pool, 
stop at the SANTO STEFANO RESTAURANT.

A relaxed atmosphere will be the setting for 
a break during work during the week, or for 
a weekend break, after a game of padel or 
after a regenerating afternoon in the SPA. You 
can try our cuisine for lunch and dinner on 
the occasion of a business or private event, 
or during your stay at the hotel, or even for a 
visit during the day: in fact, the restaurant is 
OPEN EVERY DAY by reservation, even for 
external guests .

SPA

The SPA of the Relais Santo Stefano, a few 
km from Biella, is all you need to recharge 
your batteries, disconnecting your mind and 
regenerating your body. A perfect cuddle to 
give or to treat yourself.
With attention to every detail, it is spread over 
two floors between modern design cabins 
and a wet area equipped with every comfort.
A multi-sensory journey through colours, 
sounds, scents and natural materials that 
accompany our guests in search of a new 
dimension of well-being.
Our SPA awaits you whether you are a guest 
of the hotel or an external guest: IT IS OPEN 
EVERY DAY upon reservation.

AND ALL THE SPORT YOU WANT...
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18 Hole Course

• PAR 68 
• Man 4857 m
• Woman 4359 m
• Putting green
• Driving Range
• Pitching green 
• Pro-shop.

Via Santhià, 75 13881 Cavaglià (Biella)
Tel 0161 966771

segreteria@golfclubcavaglia.it

The Golf Club Patriziale Ascona, 
founded in 1928, covers an area 
of over 50 hectares of lush nature. 
Thanks to the mild and sunny climate 
of the region, the game is possible 
all year round. The 18-hole cour-
se is one of the most beautiful and 
impressive in Switzerland, runs in a 
true natural oasis and is also a great 
technical challenge. The Mediterra-
nean-style clubhouse fits perfectly into 
the surrounding park. The elegant 
restaurant with its large terrace is di-
rectly adjacent to the 18th hole with 
a wonderful view of the course and 
offers refined cuisine. The large and 
well-equipped conference room is 
ideal for conferences and meetings. 
The exclusive Pro-Shop No.1 also 
has a wide range of products from 
well-known brands in its range. The 
modern driving range has 60 seats 
and highly trained PGA golfers are 
available.



STORY INTERVIEW SIMONA MUSCARI

Who has never had heart problems? Who 
has never been left or left?

My name is Simona Muscari, I have been 
dealing with MatchMaking between people 
of high socio-economic and cultural level 
for over 20 years and I am specialized in 
«high-level headhunting» techniques. I am the 
only one in Italy to use a holistic and highly 
personalized approach with this type of skills 
to find the ideal partner.

How my agency was born

When I separated I went through a very 
dark moment in my life. I’ve had three 
relationships, all three «wrong», which 
however taught me a lot: first of all, that if 
I hadn’t learned to feel good about myself 
first of all, I would never have been good 
with anyone else. If it’s not you who first likes, 
accepts and loves you, how can anyone else 
do it?

And that’s how my inner journey began, a 
deliberately lonely journey to find myself. 
When I was left alone, I decided to go to 
a psychotherapist, and this helped me to 
look inside myself and begin to understand 
that I could only be able to find peace and 
happiness within myself. I have chosen 
that if I have to be with someone, it is not 
necessarily necessary that I do it to fill a void 
or to force a cohabitation or a marriage, 
but for the beautiful word that is sharing... 
of interests, paths, moments ; with the 
awareness that the quality of time is more 
important than the quantity.

I believe that changing the Status of 
«singletudine» for the couple is only to 
be able to improve and complete myself, 

because this is what a relationship must do: 
bring out the best in us thanks to the chemistry 
that is triggered when two compatible souls 
meet.

I decided that these would be my principles 
to defend my happiness, my integrity, my 
self-esteem and above all to be an example 
for my daughter.
Never settle for trying to fill an emotional 
void with anyone! That would be the biggest 
mistake.

So, one day I said to myself: «there will 
be people like me» ... people who are not 
looking for a frivolous adventure, but who 
aspire to a deep relationship, satisfying from 
all points of view, the fateful «soulmate» . 
There
right person exists, and can be found, it’s 
just a matter of compatibility, knowing where 
and how to look... in a word, it’s a matter of 
Perfect Matching.

A few years have passed since then, but it 
was right there that I felt and understood my 
vocation, the desire to want to be the person 
who suffered first in love, to feel like helping 
other people, in my inner condition to fulfill 
their dream of love.

It was my suffering that gave me that inner 
drive to help others, I didn’t want anyone to 
feel that state of sadness and loneliness that 
I felt anymore...

I immediately found a new meaning in my 
life, I felt enthusiastic and encouraged, also 
because I had a lot of experience in this 
sector, I had the skills to do it, and it was a 
bit as if, in helping others, I was also helping 
myself.

I take to heart when a person comes to me, 



SIMONA MUSCARI
PERSONAL MATCHMAKER

simona@simonamuscari.com
Italy +39 3317704090
www.simonamuscari.com

I understand it, there is empathy, because I’ve 
been there first... I understand that desire to 
meet the person of my dreams, who however, 
for a thousand reasons (which can be of a 
professional nature or other) they can’t or can’t 
achieve it themselves and need someone to look 
for them: A Personal Matchmaker.

I decided to join a team of specialists including: 
psychologists and sexologists, to accurately 
analyze the profiles and compatibility of the 
people who turn to me.

To do this, I decided to have the best 
professionals at a national level as collaborators.
My agency therefore, is made up of people who 
work alongside me with the same principles 
and who I personally direct and it stands out 
primarily from the others, for human contact.

This is what keeps me different from other 
«singles clubs», who manage databases by 
automating each match, not taking into account 
the uniqueness of each of us.

For me it’s not just about a job... It’s about 
passion in what I do because I have the 
responsibility to change people’s destiny, it’s 
about changing their lives thus contributing to 
their happiness. For me there is nothing more 
beautiful than seeing their eyes shine with love 
for someone else.

This for me is the greatest reward.

Simona Muscari



Agostino Reale
+39. 335.6699241
realegolfschool@gmail.com

Andrea Reale
+39. 335.474333
inforeale@golfschool.it

Michele Reale
+39. 346.0983060
realegolfschool@gmail.com

Stefano Reale
+39. 346.3565805
realegolfschoo@gmail.com
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THE SCHOOL

Individual lessons: find in the „where we 
are“ section the course closest to you 
where an RGS instructor teaches.
 
Youth activity: RGS has always promo-
ted the importance of youth activity in the 
various clubs, as it is the lifeblood for 
results, energy, involvement, fun and the 
future of golf.

The Golf Clinics: the RGS has been a 
proponent of this teaching method for 
25 years, which allows you to concen-
trate in golf clinics from 1 to 7 days, at 
its offices in season or at mild locations 
in winter.

The teaching activity began 50 years ago 
thanks to the founder and „progenitor“ 
Agostino Reale, who passed on his enthu-
siasm to his three sons, Andrea, Michele 
and Stefano. These have consequently first 
become internationally renowned players, 
then masters appreciated for their technical 
knowledge, experience, behavior and love 
for golf, which for the Royal family repre-
sents not only a sport, not only a job, but 
the fulcrum around which the what is now a 
family tradition.

The school doesn‘t limit itself to building 
good swings, but aims to train good players 
able to be at ease on any course. To achie-
ve this goal, the members of the RGS use an 
organic method that takes into consideration 

not only the playing technique, but also the 
knowledge of the rules of golf, the psycholo-
gical nuances, the athletic aspects and the 
basic knowledge of construction of the tools 
used by the golfers.

The prerogative of the school is to supervi-
se the various offices directly with a family 
member, not delegating to third parties or as-
sistants. This makes it possible to guarantee 
a high level of quality, as well as to present 
students with a single, organic, coordinated 
and consolidated teaching model over the 
years. Furthermore, the students can easily 
experiment with the various teachers of the 
school, obtaining however coherent and ne-
ver contradictory solutions.

THE REALE GOLF SCHOOL WAS BORN OUT OF A PASSION 
FOR THE GAME OF GOLF AND THE DESIRE TO SPREAD IT 

THROUGH ITS TEACHING.



WWW.REALEGOLFSCHOOL.COM

GOLF CLINIC FEES:

1 day Eur.300 per person
2 days Eur.250 per person
3 days Eur.300 per person

FEES FOR INDIVIDUAL 
LESSONS:

1 hour Eur. 70
1 hour with software use

(Trackman-Kvest-SamputtLab) Eur.100
CONTACTS:
Reale Golf School
Golf Club Cerrione «Il Mulino»
info@realegolfschool.com
+39 346 3565805

REALE GOLF SCHOOL 
OFFERS

1. GOLF CLINIC
2. INDIVIDUAL LESSONS

FEES AND SCHEDULE:

Duration 6 hours per day.

09.00-12.00 driving range, video analysis, and use 
of software.
14.00-17.00 9-hole course with game analysis and 
strategy to use on the course
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GOLF CLUB CERRIONE
Via Libertà 37
13888 Cerrione Biella - ITALY
info@golfclubcerrione.it 
T +39 339 6353001

It is a 9-hole course, with double tee-offs, 
spread over an area of 30 hectares, built 
between the Bessa special nature reserve 
and the Olobbia stream. Superintendence 
of cultural heritage, it is rich in woods, 
which are the shelter of a fauna often vi-
sible by golf players because they are ac-
customed to the presence of man.

The course is 2610 meters and is a par 
36 with two par 5s of over 500 meters, 

full of natural obstacles, one of these is the 
ruins of the old mill from the 1600s in the 
middle of hole 1. Few bunkers, spectacu-
lar hole 9 with the lake to fly from above 
that fascinates everyone. Area rich in histo-
ry, protected park, protected by the Area 
rich in history, protected park, protected by 
the Superintendency of Cultural Heritage, 
is rich in woods, which are a shelter for 
fauna often visible by players of golf be-
cause she is used to the presence of man.
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Situated in the bustling seafront city of Sliema, 
1926 Hotel & Spa is a statement to modernity, 
lean luxury and sustainability, whilst also 
operating a remarkable seasonal Beach Club. 
This is open from May till October (weather 
permitting) and is situated just 200 metres away 
from the hotel, on the water’s edge.

Combining a calm and intimate ambiance 
with a dash of theatre, 1926 Hotel & Spa also 
boasts a lively lounge and a restaurant. Sunny’s 
Lounge is the perfect place to get together for a 
glass of wine, beer or a classic cocktail. Our 
restaurant, Margaux is inspired by the flavours 
and colours of Southern French cuisine mixed in 
with modern European dishes that can be paired 
with selected wines from the French Region.

YOUR 
PERFECT 

GETAWAY

At 1926 Hotel & Spa, we aim to give our 
guests a truly tranquil experience by offering 
an intimate stay and focusing on wellness and 
sustainability. 1926 Hotel & Spa invites all 
the senses to come together and create a full 
sensory environment by using aromatherapy 
smells, aesthetic beauty, audio experience 
and Frette linen.



1926 HOTEL  &  SPA

Quisisana Seafront, Sliema, SLM1605
beachclub1926@roosendaal.com.mt
+356 21661926
www.hotel1926.com.mt

1926 Beach Club
Relax, Swim and Dine

Your perfect summer’s day is all set with our 
Beach Club. Just a 200-metre walk from our 
hotel, the Beach Club will be the perfect place 
for you to relax, swim and eat under the sun.

The Beach Club offers a wide variety of 
activities. Besides swimming, you may also 
opt for our seasonal al fresco dining during 
summertime. The seaside restaurant will 
become a place where your senses will be 
taken on a Mediterranean adventure. Our 
experienced chefs will craft you modern dishes 
and refreshing cocktails; all brought to your sun 
lounger or enjoyed al fresco in the restaurant.

The Beach Club is a culmination 
of everything that an Island in the 
Mediterranean would have. The food 
and drinks, the swimming experience 
and the wellness aspect encapsulate 
what 1926 Hotel & Spa stands for.

THE 
BACKDROP 
FOR YOUR 
PERFECT 
ISLAND 
GETAWAY



AIR MALTA – 
YOUR PASSPORT 
TO MALTA

Arrive in Style 
– Air Malta’s 
Business Class

The warmth of the Maltese sun, the clarity 
of the Mediterranean Sea, the islands’ 
great history and culture, nightlife and the 
welcoming smiles of the Maltese people are 
waiting to be discovered and explored.

Whether you are planning a business trip 
or a short break to Malta, Air Malta is the 
natural choice for discerning travellers. With 
a selection of around 20 primary airports, 
and a convenient flight schedule, the airline 
offers the best network of flights to visit the 
Islands for both business and leisure.

The sun-drenched Maltese Islands are a year-
round destination and are an increasingly 
important holiday location. Situated in the 
Mediterranean Sea just over a few hours’ 
flight from major European cities, Malta’s 
position, outstanding accommodation, and 

facilities make it the perfect destination for 
conferences, meetings or high-end leisure 
travel from across Europe. 

As an archipelago of three islands, Malta 
also provides a variety of experiences that 
attract visitors again and again. A short 
ferry ride from the mainland transports you 
to the rugged beauty of Gozo, whose laid-
back lifestyle and scenery are a magnet 
for those seeking the perfect location for a 
second home and an ideal destination for 
adventurous groups or individuals. Smaller 
still is the stunning island of Comino which 
provides idyllic white sand, clear turquoise 
sea and world-class diving opportunities. 
Malta meanwhile provides enough history, 
culture, fine-dining and activities to keep 
visitors busy for weeks, whether on business 
or for leisure.

designed for Air Malta. This service, inspired 
by our Maltese culture, nature landscapes and 
maritime heritage, brings out our typical colours 
and the beauty of the Maltese Islands and their 
flavours.

Six colourful traditional Maltese tiles are used as 
an underlay, while tablecloths are inspired by 
our natural-coloured yellow sandstone.

We are also using the Maltese ceramic ‘zingla’ 
bows in various designs and in two different 
sizes. All ’zingla’ bowls are locally hand-made.

Another unique eyecatcher is our mug with the 
Maltese cross on its side.

All our menus have a touch of Maltese cuisine. 
We have followed traditional recipes, passed 
on through generations, and influenced by our 
neighbouring countries, and gave them a unique 
twist, always utilising local products.

For further information visit www.airmalta.com

     AirMalta
     Air Malta

Whether travelling for business or looking for 
a more premium experience, Business Class 
passengers are offered more than just the benefit 
of spacious seating and fine dining in Air Malta’s 
Business Cabin. Business guests are offered VIP 
lounge access in Malta and selected airports, 
priority boarding and check-in, separate cabin 
and seating, extended baggage allowance and 
exclusive menus.

Upon boarding, passengers are greeted with 
warm-hearted Maltese hospitality. The airline 
offers a unique Business Class service specifically 



More
To Explore

Xaghra, Gozo-



DISCOVER 
OUR NEW APP

CHECK THE DIGITAL VERSION 
of GOLF PLEASURE & TASTEOrder directly to francescababini@icloud.com



www.maserati.ch


