n SWISS EDITION

RERORTAGESGOLE NEWS
LUXEMBOURG FASHION NIGHT N°T T




APHRODISIAC SWISS SPIRIT

2020 was a very special year for everyone and also for galf, for this reason we decided to
come out with a single edition in preparation for the next golf season.

"Golf Piacere & Gusto” is not just golf but a lifestyle, for this reason we always focus on fashion
and beauty with a refined selection of addresses and articles for the Ladies.

The first “Golf News" report is dedicated fo our collaborations in the golf field and our choice
of syle.

The second report, however, to a glamorous event, where we are directly involved “luxem-
bourg Fashion Night”.

Over the past few years we have developed our social media platforms, in particular Insta-
gram, thanks fo the precious work of our Ambassador Mrs Linda Pavlova, official tesfimonial
for Golf Piacere & Gusto.

Follow us on our social medial
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THE LVING CIRCLE

The Living Circle - The handpicked collection
of firstclass hotels and restaurants in the most
uncompromisingly beautiful locations, run by
passionate hosts. It consists of three hofels,
three farms, a restaurant and a rustico. These
are the Widder Hotel, the Storchen Zurich
and the Castello del Sole in Ascona, the
Schlatigut, the Terreni alla Maggia in Asco-
na and the Chateau de Raymontpierre in
Vermes, the Restaurant Buech in Herrliberg
and the Rusfico del Sole in Ascona. Whether
in the heart of Zurich, directly on the Limmat,
embedded in the private park on Lake Mag-
giore or in the heights with a breathtaking
view: All members of The Living Circle have
a strong connection to nature and offer their

guests incomparable experiences. Rice, veg-
efables, fruits, of course wine and other noble
plants - our farms conjure up garden fresh di-
rectly on your fable.

ARRIVE AND COME HOME

The Storchen is one of three very special
houses that make up “The Living Circle”. lo-
cated in the heart of Zurich, the hotel embod-
ies the essence of the city and with each visit,
the inspiring liveliness of this place opens
up anew. For centuries people have come
together in the stork. Our resfaurants and bars
attract visitors and locals alike, and are of
historic importance to the city. Whether on a
business trip or simply for pleasure: we invite
you to enjoy the hospitality of the stork in a
relaxed way.

WHERE THE STORK IS LANDED

long ago, a pair of rare black storks landed
on the roof of the original hotel. A legend
was born - and with it the name of the hotel.
For centuries, the Storchen has been the epit-
ome of warm hospitality and personal service
in the heart of Zurich’s historic Old Town. Let
yourself be pampered and discover the city.

A BRIDGE BETWEEN HISTORY
AND TRADE

The location of the stork at the narrowest point
of the Limmat is of great historical and logis-
fical significance. As a hisforical witness, the
stork reflects the history and stories of the city
of Zurich. The hotel marks the point where
trade routes began and journeys began.
Each window offers breathtaking views of
centuries-old architecture, bringing the incom-
parable energy of the city fo life again and
again. Thanks fo its central location on Wein-
plaiz, you can find some of Zurich's most
popular aftractions in the immediate vicinity.
In addition, a labyrinth of winding streets and
hidden squares just waiting fo be discovered.

STYLE HAS TRADITION HERE

The present stork was completed in 1939
and different architectural styles testify to var-
ious renovations. The recent redesign of the
house combines modem aesthetics with tradi-
tional details - the result is an interior that is as
comfortable as it is refined. Noble textures,
fine fabrics and luxurious marble combine o
form elegant rooms that invite you to cultivat-
ed reloxation. The historical heritage of the
stork has been carefully preserved, so that it
survives the time.

VIEW WITH ROOM

Surrounded by breathtaking views, luxurious
defails and modern amenities harmonious-
ly come together. Each room offers unique
views of the Limmat or the piciuresque old
fown of Zurich. Amidst finely tuned colors,
contemporary furniture and the finest materi-
als, the Storchen offers a luxurious box seat
for the multifaceted spectacle Zurich has
fo offer.




MODERN DESIGN IN MANY FACETTES

From spacious suites to family rooms: The
accommodation options in the Storchen meet
a wide variety of travel needs. Each stay af
the Storchen is characterized by fascinating
views, elegant decor and modem facilifies.
Detailed, hand painted nature motifs on the
walls meet contemporary fumiture and fur-
nishings. This creafes clear, modern spaces
that are both luxurious and comfortable. The
exquisite details combine with a pleasant pal-
ette of neutral hues and targeted accents to
create a wonderfully relaxing refreat.

HOW ZURICH TASTES

The Hotel Storchen has always been a meet-
ing place. This hospitality is still to be felt to-
day in its restaurants and bars and makes the
enjoyment an experience.

In the restaurant La Rétisserie, a spacious ter-
race overlooking the river and the Grossmin-
ster provides a unique setting for moments of
indulgence at any time of the day. The menu
enfices with innovatively interprefed classics,
freshly prepared with local ingredients. Let
yourself be spoiled by the exquisite “Sai” in
front of a spectacular mountain background
and tasting the personal creations of chef
Stefan Jackel and his team. The newest and
most spectacular highlight in the Storchen is
probably the rooftop roof terrace The Nest
with a breathtaking view of the most beautiful
city - Zurich. When the weather is nice, The
Nest offers a Mediterranean-inspired enjoy-
ment experience over the rooftops of Zurich.
The Barchetta Bar on the ground floor aftracts
locals as well as guests from near and far
- with freshly roasted coffee and light lunch
menus during the day and expertly mixed
cockfails in the evening. Finish - or start - the
evening in the new Cigar Bar, where con-

noisseurs accompany fine cigars with a glass
of rare rum or cognacs. A collection of guild
coats of arms reveals here the connection of
the hotel fo the oldest fishermen and Schiffer-
zunft of Switzerland, whose guild people
gather here since 1939. The importance of
the hotel as a historic meeting place is high-
lighted most clearly during the three-year-old
Schifferstechens, organized in memory of a
similar tournament from the Middle Ages to-
gether with the Limmat Club Zurich.

ROOMS THAT WANT TO BE
CELEBRATED

Whether for a corporate event or a private
party: the Hotel Storchen offers the right
ambience for your event, from sumptuous
banquets to business conferences: the stork’s
topequipped halls can be adapted to any
event. The largest of the four rooms is the So-
lon Littéraire (42 m2). With parquet flooring
and an impressive stucco ceiling, it offers a
stylish setting and is ideal for larger events.
For small meefings and events we recom-
mend our boardroom (35 m?), the Limmat
room (36 m?) or the Werdmiiller room (20
m2). The restaurant La Rétisserie, the Barchet
ta Bar and the Cigar Bar can also be rented
for events.

A CITY LIKE A HOME

The «sfork experience» goes far beyond the
walls of the hotel and captures the essence
of Zurich in all its diversity. The Limmat is a
picturesque backdrop for the hotel - the view
sweeps over the river far info the distance.
Enjoy cozy hours at the Barchefta Piazza
and experience the unique Zurich lifestyle at
close range

A UNIQUE CITY AWAITS YOU

Whether culture or gastronomy: Zurich has
much to offer - for guests as well as for lo-
cals. Discover the famous art collections of
Switzerland in the permanent exhibitions of
the Kunsthaus and the Rietberg Museum. Ex-
perience unforgettable orchestral concerts in
the Tonhalle Zurich. Or visit the magnificent
Grossminster - landmark of the city - and the
nearby Fraumiinster. In addition o the city’s
cultural attractions, you will find countless
exclusive shops, many famous dining estab-
lishments and a nightlife scene that is well
known across the country.

STORCHEN ZURICH
Weinplatz 2
8001 Zirich
T+41 44 227 27 27

info@storchen.ch
www.storchen.ch



ZURICH AS OUR INSPIRATION:
THE CITY ON THE DISH
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In the Zunfthaus zur Waag it is possible to
dine and celebrate in a stylish old town at-
mosphere. Be inspired by Sepp Wimmer's
hospitality in this historic house dating back
fo 1315. In the elegant, Zurichstyle bour-
geois room on the first floor, head chef Alain
Koenig pampers you with Zurich classics and
creative new creations. Among its most pres-
figious dishes is the Zircher Geschnetzeltes
with Butterrsti. From April to September, the
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shady terrace on the car free Minsterhof in-
vites 1o light summer dishes and icecold Lake
Zurich wines. Enjoy the splashing of the Min-
sterhofbrunnen and the ringing of the church
bells, while watching the swifts above the
roof of the Frauminster.
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ZUNFTHAUS ZUR WAAG
Minsterhof 8

8001 Zirich

T+41 44 216 99 66

www.zunfthaus-zurwaag.ch
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WINE-GROWING IN ACCORDANCE WITH NATURE

The Cave du Chevalier Bayard offers a wide range
of authentic, naturally produced quality wines.

ABOUT US

As a third-generation family business, we continue
the family fradition of our grandfather Jeremias Ba-
yard and bring in new know-how.

LOCATION

Varen is located on a ferrace above the Pfynwald
in the park Pfyn / Finges. This unique landscape
is characterized by plenty of sun, low rainfall and
barren, calcareous soil. The orientation and slope
of the plots on the southem slope favored the for-
mation of a deep root system, which allows the
production of complex wines.

HISTORY

The ,Cave du Chevalier Bayard” was founded in
1975. The maijority of the founding members are
children of Jeremiah Bayard, who continued the fra-
dition of their father’s - encaveur. In the big family it
is a matter of course to work for the company and
to honor the family heritage.

Cave Chevalier Bayard engages in golf and is
wine sponsor of the Swiss Golf Pro Supporter Club
tournaments.

Spend pleasurable hours in a cozy atmosphere in
our Carnotzet and join us on an expedition of our
wine palette in red and white. Welcome!




THE CAVE DU CHEVALIER BAYARD SAYS
+ONE FOR ALL, ALL FOR ONE"

Rebmeister Bertrand Nominé and oenologist Alexis
Praz are specialisfs, specialists with regard fo oe-
nology and the adequacy of the soil-grape climate.
They are committed to the Chevalier Bayard winery,
which is moved by a new dynamic, an energetic
direction, very tense and classy wines.

The grapes sublimate in the cellar

Alexis Praz, a 35-yearold Aosta thaler, completed
his masfer's degree in cenology in Turin and has
been vinifying at the Chevalier Bayard in Varen since
the 2018 viniage.

During the tasting, the wines keep the promise of
their author; a lot of breed, finesse, typical wines,
with a beautiful personality, an expression of the
grape and the ferroir.

,I' have a lot of freedom here and can produce wines
with great excitement, freshness and el gance,” says
the happy Alexis Praz.

An examination of the soil, a selection of plots and
partial refinements that Bertrand and Alexis had car-
ried out together contribute to this new wine identity.

(CHEVALIER
BAYARD
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SIMETO

Ioaillerie - Horlogerie

The jewelery shop offers confemporary modem creations. In a baroque setting, you will find
a wide variety of diamond and gemstone designs in white gold,
yellow gold and rose gold.

SIMETO JOAILLERIE-HORLOGERIE

Complexe Rhéne 8, Rue du Commerce 4
1204 Cenéve

T+4122 3103255

info@simeto.ch

www_simetorjoaillerie.ch
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HOTEL

This small, fine hotel is a house full of per-
sonality - for people who love to surround
themselves with the beautiful Things in life.
Style, art and classic modem characterize
the ambience. Your city refreat with 5
stars, 14 suites, 35 guest rooms and 4 lux-
urious apartments in the middle of Zurich's
old town, close to the famous Bahnhofst-
rasse. The Widder Hotel is characterized
by luxury, lifestyle and warmth - a home
in Zurich.

HISTORY AND ARCHITECTURE
Q houses, 1 hotel and 700 years of his-
tory in the heart of the old town: 1hrough-

=

out hisfory, the nine medieval townhouses
have been home to nobles and guild
masters, artisans and merchants. They not
only built and inhabited the buildings, but
also decorated and changed them. The
Swiss star architect Tilla Theus had the
solution for the preservation of the nine
historic houses and the simultaneous trans-
formation into a luxurious, modern hotel.
With the connection of the houses through
passages with chrome, steel and glass,
the Widder Hotel was opened in 1995
affer a tenyear renovation. In this way, the
700-year history of the houses in the heart
of Zurich can live on and continue fo write
with guests from all over the world.

LOCATION

Zurich is an extraordinary city - and in
the Widder Hotel you are right in the
middle. Nature fans are rewarded after
a short walk with a view of the lake and
a great panorama of the Alps. Those
who love shopping will find the famous
Bahnhofstrasse in the immediate vicinity,
but also Zurich’s old town with its elegant
and original boutiques. Not o mention
Zurich’s atmospheric alleys along the Lim-
mat, its charming river baths and the many
pretty cafes that enchant every visitor. The
Widder Hotel is surrounded by unique
hotspots that make your stay in Zurich a
unique experience.

ROOMS and SUITES

In the 35 rooms and 14 suites, no two
accommodations are the same - here
design meets the Middle Ages, from the
design queen room, through the hisforic
junior suites, fo the penthouse suite with
private rooftop terrace. The wooden ceil-
ing beams, the antique filed stove and
delicate frescoes are supplemented with
the latest technology and maximum com-
fort for an unforgettable guest experience.

Four exclusive luxury residences with max-
imum privacy and unbeatable views, less
than 50 meters from the Widder Hotel.
The unique apartments in medieval walls,
antique wood, equipped with the most
modern, classic design offer a home that
meets the highest demands. With a view
of the historic Lindenhof and famous Ren-
nweg, Zurich is discovered from a com-
pletely different side.




Widder Restaurant

In the Widder Hotel, eating becomes an
experience. In the heart of the ram, which
opened in June 2020, she seduces ex-
ceptional culinary talent Stefan Heilemann
and his longtime crew with exciting cre-
afions. Straightforward dishes that are al-
ways focused on the taste and surprisingly
exofic aromas let the connoisseur float to
the next culinary cloud. The charming and
aftentive service, led by sommelier Stefano
Petta, complefes the gourmet experience

Widder Restaurant.

Widder Bar

In the Zurich cult bar you will find space
and time for a quick lunch, an enjoyable
afterwork drink and not to mention the
late night cocktail in the Zurich hotspot.
Passionate hosts spoil you with creative
cockiail combinations or the largest whis-
key selection in town. The Widder Bar is
the ultimate avantgarde hangout.

Boucherie AuGust

The Boucherie AuGust, located directly
on Rennweg, is probably THE address for
hearty carnivores and curious tasters. Here
you can enjoy classic meat and sausage
specialties, such as boiled beef salad,
meat cheese and homemade pies, while
in winfer you can waich the hustle and
busile on the Rennweg through the large
window fronts or sit on the ferrace in the
middle of the action in the warm summer
months.

MEETIR D CELEBRATING

There is always a lot fo celebrate. VWheth-
er anniversary, birthday or simply life
itself - the Widder Hotel turns your idea
info an event in the seven unique rooms.
From the charming Tatzfuss room for your
workshop, to the charming Erzberg room
for your birthday party, to the 220 square
meter piece of jewelry, the Widder Hall,
nothing is impossible for your gala nigh
Your ideas and wishes will be implement-
ed with a lot of passion by the whole team
and the impossible will be made possible.

WIDDER HOTEL
Rennweg 7/

8001 Ziyrich

T+41 44 224 25 26
home@widderhotel.com
www.widderhotel.com

THE UVING CIRCLE

The Living Circle - The handpicked collection
of firstclass hotels and restaurants in the most
uncompromisingly beautiful locations, run by
passionate hosts. It consists of three hotels,
three farms, a restaurant and a rustico.
These are the Widder Hotel, the Storchen
Zurich and the Castello del Sole in Ascona,
the Schlattgut, the Terreni alla Maggia in As-
cona and the Chateau de Raymontpierre in
Vermes, the Restaurant Buech in Herrliberg
and the Rustico del Sole in Ascona. Wheth-
er in the heart of Zurich, directly on the Lim-
mat, embedded in the private park on Lake
Maggiore or in the heights with a breath-
taking view: All members of The Living Cir-
cle have a strong connection to nature and
offer their guests incomparable experiences.
Rice, vegetables, fruits, of course wine and
other noble plants - everything conjures up
our own farms fresh from the garden directly
on your table.




JINPERO Superior Dry Gin The FOUR PILLARS of JINPERO:

The FOUR PILLARS of JINPERO merge for connoisseurs the luxury of
time, the glamour of friendship, the elegance of simplicity and the
intensity of a suave taste. The ultimate luxury is your time, the time
you spend with your nearest and friends.

Weather you wallow in memories with your best friend or celebrate
the success of your recent business or simply offer your customer

a glass of gin, in such moment only the best is good enough. The

promise you make when you reach the glass JINPERO Superior Dry.
Gin is clear and warm.

website www.jinpero.com i
nstagram: jinpero_gin
facebook: jinpero.gin

mail: superior@jinpero.com

orders: hitp://jinpero.com/product/ .order
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EAT FIT WITH US

"

Safety

Our meals are prepared using products from
trusted sources only; we follow the highest
sanifary sfandards while preparing them.
Each portion is hermetically sealed which
protects it from the influence of external fac-
tors. They are stored and transported in spe-
cial freezers and thermal food containers.
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Passion

Easy-Fitl provides unique catering services.
It was created with the desire to share a
passion for food that is both healthy and
tasty, as well as a hedlthy lifestyle. Eafing
healthy is living healthy, and healthy life is
happy life!

Quality

We do not compromise on food quality.
We only use the highest quality products of
Swiss origin. We prepare meals every day,
shorfly before we deliver them at your door.
Freshness guaranteed.

Experience

Our cocks cooperate with sports dieticians
regularly. You have a guarantee that our
food is not only tasty but above all, proper-
ly balanced. Following macronutrients. Are
you a professional athlefe, lead an active
lifestyle or maybe just want to eat healthier
and lose some weighte EatFit is just for you!

g @therealindapaviova

Our boxes are fully biodegradable.

They are made of sugar cane pulp or cellulose pulp.
Their decomposition only lasts 12 weeks so they are
very environmentally friendly.

Cutlery we deliver is made of 100% natural material

— wood. No vamish or artificial additives. Durable,
elegant, and natural.
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Trip to Switzerland

With zero calories and a quick effect (thanks to oxygen) on healing and inflammatory pro-
cesses, it is brought fo the Swiss market by Maria Kurz and Patrick Fenk from p & m solution
gmbh, Marbach SG. "I love the product after reading Julianna's sfory and using Oxywater
every day. My desire to bring this product to a similarly small, compact country was so strong
that | feel great joy today when the young athletes from our Oxy Athletics team receive their
awards fogether with our oxygen water, “says Maria Kurz.

The power of oxygen

Oxywater - (not only) a golf love at first sight Because of ifs healing properties, oxygen has always
Do you love this excellent laziness when playing golfé Gradually increasing energy that does been used in cesthefic and rescue medicine, as well
not distract you, but gives you a feeling of balance, lightness and calme Then you will love as in the care of bum victims. Every healthy cell needs
Oxywater from the Czech-Slovak manufacture, which is put on the market by the company p it, every disease evades it. The hydrogen compounds
& m solution gmbh, Marbach SG and represented by many athletes. Linda Pavlova, inferna- in water enriched with oxygen enable the further
tional representative of the niche lifestyle, is captivated by the uniqueness of oxygen water, binding of gases, especially the binding of oxygen.
because the two most important components of life - water and oxygen - stand for beauty In 1960 it was discovered in Russia that the gastric
and health. mucosa fakes up oxygen just like the alveoli.

There’s a woman behind everything

A woman who conquered an aggressive type of
cancer 12 years ago and fell in love with oxygen in
all its forms, just during the annual oncological treat-
ment. Her victory and conviction led fo a change in
her enfrepreneurship and for 12 years she has been
the largest and only oxygen center in Slovakia. This
love ended three years ago in Oxywater, a so<alled
oral oxygen therapy (OOT) for on the go. OOT is
the infernational name for oxygenated drinking water
with @ much higher oxygen content than in the usual
water packaging. It is botiled for the company of
Julianna Hlozek Grmannové with a minimum content
of 90 mg oxygen per liter of water. Normal water
contains 8 mg of oxygen. Oxywater is still water and
contributes to the immediate refreshment. Drinking ox-
ygenated water proves fo be a safe way of refurning
fo the prenatal stage of humans.

Mental skills are exiremely important in any sport. If
you are an athlete yourself, you know that the head
can bring the decisive advaniage more often. Our
brain needs about 20% of the total oxygen content
in our body. Oxygen stimulates the circulation of the
blood, which improves the oxygen supply fo the brain, Jo - ———
the nutrient supply and the regulatory mechanisms in ; o= g
the body.

/ i t inf )

oxywater.ch

P you want top athletic and infellectual
performance, drink Oxywater!”
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am nourishes the soul in the city
h af the same fime. Herbal steam
and healing chalk wraps not only
se the pores deep, they also warm
ind - as well as the relaxation on
navel and the oriental refreshments
e relaxation room afterwards. Our
der fip are the original soap foam
massages.

STADTBAD ZURICH

Being there, enveloped by comforing ~ SPATREATMENTS

warmth. There, where soft lights glow and ~ VWhether deep relaxation, beauty or health:
exotic smells float. Where oriental hospitality  the Hammam & Spa combines selected spa
of Swiss quality shakes hands. To be there,  traditions. Classic and oriental massages
where the distance is in the home and the  relax and increase wellbeing. Ayurvedic

home in the distance. freatments  ensure  defoxification  and
cleansing, thalasso therapies revitalize and
SAUNA fone up with the healing powers of the sea.

Turks, Russians and Native Americans have  And for a particularly radiant conclusion,
known for hundreds of years about the bene-  offer our various beauty treatments.

ficial effects of the sweating ritual. A special

freat is the additional massage with birch

branches before jumping info the ice cold

pool - for defoxification and natural stimula-

tion of the circulation.
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HAMMAM & SPA

=

ETADTHAD + VOLETHALE EURjCs

HAMMAM & SPA
Stauffacherstr. 60

8004 Zijrich

T+41 4424104 27
info@stadtbadzuerich.ch
www_stadtbadzuerich.ch



The Dolder Golf Club Zurich was found-
edin 1907 and itis one of the oldest golf
clubs in Switzerland. The private 9-hole
course is located in the area of the city
of Zurich and is idyllically embedded in
the forest of the Adlisberg. Guests are
welcome. Tee times are fo be agreed
through the secretariat. The course is
located on the southem slope of the
Adlisberg.

For this reason, the many inclines make
the place, despite ifs clarity, a physical-
ly and mentally challenging experience.
2004,/05, the place was gently rebuilt
and renewed all greens. The 9 hole
course can be played in two passes.
The deductions remain the same in
both rounds. Slopes, stepped greens,
bunkers and old, dense trees compli-
cate the game. The course is not very
long, but the greens are small and well
defended. Precision is therefore more
important than length.

DOLDER GOLFCLUB ZURICH
Kurhausstrasse 66

CH-8032 Zirich

T+41 44 254 50 10

F+41 44 261 53 02
info@doldergolf.ch

Q-Holes Course

® PAR 60

® 3366 m

e Putting Green
® Restaurant

HO 41090d43d10d MMM




KRAHENMANN

AUTOCEMTER

-

Benno and Susanne Krahenmann the b

company founders

You're a litlle more than a car salesman. As
a family business already in the 1st and 2nd
generation, the Kréhenmann's have been
running their ltalian car garage with passion
and joy for over 30 years. The whole team of
almost exclusively long-term employees shares
this passion with them.

Specialists with passion

Our powerful workshop team solves your
problems with enthusiasm and instinct. Quali-
ty and economy have st priority.

By specializing in the brands Ferrari, Mase-
rati, Alfa Romeo, Fiat and Abarth, we are a
team with a lot of emotion for ltalian products.
Our primary goal is to do excellent quality
work, which we can guarantee thanks to the
latest diagnostic equipment and regular train-
ing of our specialists and diagnosticians.
Repairing and caring for young cars from the
70s and 80s of these same brands is also @
great passion.

Our exciting offer

We carry almost the entire range of ltalian
vehicles. In our show rooms we will show
you an exciting selection from the smart Fiat
500 to the sporty Alfa Romeo models to the
exclusive Maserati or the fiery sports cars from
Ferrari.

This enables us to deliver the right vehicle
fo our customers for every budget. We are
convinced that you can develop the same
passion for a Fiat 500 as for a Maserati or
Ferrari sports car.

KRAHENMANN AUTOCENTER AG
Seestrasse 1035

8706 Meilen-Zirich

T044 793 21 00

info@kraehenmannautocenter.ch

A permanent exhibition of at least 50
well-maintained used vehicles with an annual
guarantee are also one of the affractions of
our company. What is not in it, but according
to the Kréhenmann's corporate philosophy, is
a natural privilege of the customer: Even after
the purchase, you will be looked affer in the
same partnership as a new car buyer.

Whether new, used or historic, ltalian cars
are always fascinating and passionate. We
all associate sensations with the car: the
ltalians are creative, innovative, courageous
and progressive - they know how fo arouse
emotions, because the heart always chooses

with the head.

SERVICE
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TIME TO BE AUDACGIOUS

CAN BE ORDERED IMMEDIATELY AT
BENNO KRAHENMANNI

ﬁ KRAHENMANN

KRAHENMANN AUTOCENTER AG
Seestrasse 1035

8706 Meilen-Zirich

T044 793 21 03

info@kraehenmannautocenter.ch



History of Thalwil

Thalwil is a residential area. It is very popu-
lar because of its location and quality of life.
First mentioned in 915, its history goes back
to Roman times. In the Middle Ages, most
of the income was generated by agriculture,
viticuliure, hunting and fishing. Thalwil also
has the oldest wood cooperative in Canton
Zurich and was known for its fabric dye-
ing factories in the last century. Today the
economy consists mainly of small and me-
diumssized businesses and a wide range of
shops. Thalwil has left most of its past behind
and is now a commuter fown with excellent
public fransport connections, low taxes and
a good quality of life.

History Building

The history of the building goes back fo the
year 1589. At that time, the Thalwil Shoot
ing Club had built a shooting range and the
Schiitzenhaus inn on the lakeside. After the
shooting range was abolished, the name
of the house changed fo Krone. The Krone
was demolished in 1952 and the Hotel Al-
exander was opened in 1958. The Hotel
Alex Lake Zurich was built on the foundation
walls of the Hotel Alexander and underwent
a complete renovation and an extension
with additional 22 guest rooms. Had the
foundations of the Hotel Alexander been de-
molished, it would not have been accepted
to build so close to the water, which makes
the ALEX so unique. One has the feeling of
being on board a ship or boat.

Zurich region
In summer, Zurich is fransformed into a large
water park. Everyone spends their fime on the
water or at the lake. Swimming, wakeboard-
ing, rowing and stand-up paddling (SUP) are
popular summer sports that can be organized
directly from the hotel's own pier. And the
local rowing club right next door invites long-
term guests fo their regular courses and train-
ing sessions. Zurich is a popular desfination
all year round for planning various excursions
to the surrounding mountains.

Hotel

From the Old Town via Storchensteg tfo
Thalwil: Hotel Alex on Lake Zurich is a new
member of ,The living Circle”. The five-star
hotel was opened in the summer of 2019
and is disfinguished by its fantastic location
directly on the lake and its modern, luxurious
interior. With the five-star city hotels Widder
and Storchen as well as the restaurant Buech
and the Schlattgut farm in Herrliberg, a City
& Lake Resort is being created where guests
can enjoy both the vibrant city life with art and
culture and the relaxed life in the countryside
and on the lake.

The 44 elegant studios and penthouses with
their own kitchens are also ideal for longer
stays due to the generous living experience.
The hotel spa with sauna, steam bath and vi-
tality pool as well as selected massages and
freatments creafes space for relaxation and
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recreation. Thanks fo the Hotel Alex own
jefty and the Storchen Zirich on the Limmat,
guests can commute comfortably between
the locations by shutile service on the hotel
boat, opening up a whole new range of
services.



Pop-up- Widder by the lake

Tino Staub will take care of the culinary
wellbeing at the Hotel Alex. The Executive
Chef of the Widder Hotel will serve you his
excellent culinary creations at the lake. Un-

til October 31, 2020 he will be presenting

A

the most popular dishes from his kitchen as a
pop-up concept.

Staub says: | am very pleased fo be able to
show my creations now also on Llake Zurich. |
am particularly looking forward to November
1, 2020, when our guests will be able to en-
joy the new gastronomy concept”.

THE LIVING CIRCLE

The Living Circle — The handpicked collection
of firstclass hotels and restaurants in the most
uncompromisingly beautiful locations, run by
passionate hosts. It consists of three hotels,
three farms, a restaurant and a rustico. These
are the Widder Hotel, the Storchen Zurich and
the Castello del Sole in Ascona, the Schlattgut,
the Terreni alla Maggia in As- cona and the
Chéateau de Raymontpierre in Vermes, the
Restaurant Buech in Herrliberg and the Rustico
del Sole in Ascona. Wheth- er in the heart of
Zurich, directly on the Lim- mat, embedded in
the private park on Lake Maggiore or in the
heights with a breath- taking view: All members
of The Living Cir- cle have a sfrong connection
to nature and offer their guests incomparable
experiences. Rice, vegetables, fruits, of course
wine and other noble plants - everything con-
jures up our own farms fresh from the garden
directly on your table.

ALEX LAKE ZURICH
Seestrasse 182

8800 Thalwil

+41 44 552 99 99

nfo@alexlakezurich.com

The fairways run through a 2 km long and
usually about 300 m wide terrain trough
the Krebsbach. The beautifully designed
golf course is a real challenge for golfers
of all levels.

A large part of the moraine landscape with
its hills of the last ice age and the reed beds
between them has essentially been preser-
ved and pleases the eye with its diverse
vegetation.

GOLF & COUNTRY CLUB
SCHONENBERG

8824 Schénenberg

T+41 44 788 90 40

F+41 44 788 90 45
info@golfschoenenberg.ch

18hole course

® PAR 72

© 6179 m
 Driving Range
o Putting Green

o Pitching Green
e Chipping Green
® Practice bunker
® Restaurant

e Pro Shop

@ £ € B
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for ladies

@therealindapavlova




Today, one needs more then ever o find calm, seren-
ity and strength in every situation. As part of a healthy
and challenging lifestyle, yoga and meditation come
to mind. Yoga means to join, unite, fo creafe a harmo-
nious bond between the inner and outer world: mind,
body and nature. For furthering this ritual, Fiona Life
launched a line of yoga mats and clothing which can
also be used for your daily meditation practice. Each
design helps enhance your personal practice.

Environmentally friendly procedures are at the
chore of the brand. Adding to them energy infused
designs fo help alleviate pain, procure more peace,
alignment and serenity. This combo not only makes
you feel better, it also makes you look good inside
and out.

A yogi defines his space with his mat. Ii's like a home
away from home. For this very reason, finding a mat
that speaks with you is essential. To cater to the needs
of individuals, Fiona Life offers a wide range of op-
tions suitable for every level. Each mat is also double
sided providing two different experiences and visuals
all in one thick mat. No harmful glues or chemicals
are used and they are produced in the United States.

For woman for example “breathe & nurture” offers this
cocooning feel you long. Security, nurturing is offered
on one end in a beautiful garden of eden design.
When one needs a feeling of freedom, to concentrate
on breathing and oxygenation, all you need is to turn
the mat over fo the breathy white and pink floral de-

sign. You can also use the mat by just laying on it to
aftune if's it's wonderful healing properties.

Man, can on the other end find a mat to helps them
feel more power and strength, which is something that
the most challenged athletes look for. The strong kalei-
doscopic structures and universes depicted will directly
turn your switch on as soon as you roll out your mat.

The yoga clothing brings more art and energy onto
the body. Rich, colorful and unique designs ornate the
typical yoga atire. Each piece is made with a sport
routine in mind, combining performance and comfort.
Feel purity, bliss and embrace your femininity in the
"White Blossom” print. Get back to life using “life ef-
fervescence” crop top and leggings. You can mix and
match each ouffit with neutrals or combine prints. Let
your personal style and expression shine using Fiona
Life unique yoga line: the new yoga couture.

You can find more information
on: www.fionalifestyle.com
Instagram: @fionalifestyle



BIOKOSMA, a pioneer in Swiss natural cosmetics, makes modern skin-
care products using selected plant ingredients.

BIOKOSMA's aim is to make you feel good all over. To achieve this
we develop products that combine effectiveness with gentleness. Our
inspiration is drawn from nature.

Our product range is as varied as the needs of our users while be-
ing clear and easy to understand. Our aim s fo offer modern natural
cosmetics that hamess advances in technology while respecting the
environment. BIOKOSMA products contain selected high-quality ingre-
dients and are developed and manufactured in Switzerland 1o reduce
transport miles. We also give preference to Swiss organic plant
extracts, which supporis Swiss farmers.

We have always held true o our principle that BIOKOSMA products
should be developed without the use of animal testing. New
products are NATRUE-certified. This quality label is your guarantee
of genuine natural cosmetics. \We also sfrive to ensure the sustain-
ability of the earth’s resources. Gradually, our different lines of products
are manufactured 100% climate-neutrally.

- -
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BIOKOSMA
Melisana AG

Gringasse 19, 8004 Zirich
T: +41 44 247 72 00
info@biokosma.ch
www.biokosma.ch
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It is not just the love we have for the body
shaping, the improvements we bring with
every fouch, the procedures themselves,
it's about the enthusiasm and happiness
our clients and us experience at the end
of each and every treatment. This is what
motivates us every day. The respect, the

value, the satisfaction we empower our
clients with towards their own well being,
health and more beautiful bodies. A give
and take.

SLIMLAB
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We have explored the many unique
aspects of the beauty treatments and
products and we incorporated these info
what we can offer you to create a fruly
special and memorable experience. Our
freatments aren’t meant to be a one off or
ad hoc experience, we aim fo tailor the
freatments and sessions speci cally fo your
needs. With regular special offers, and
samples for you to experiment with, your
happiness and well- being is our priority.

Qur technologies are non invasive and revolu-
tionary:

* Mas Therapy is a signature Slimlab (TM)
Body Confouring massage method developed
by Cristiana Cosma in Swifzerland

* Endospheres Therapy Body & Face

* Acustic Waves Swiss Dolor Clast

* Infrared Sauna

* Detox Wraps

* Detox Programs

* Manicure & Pedicure

* Rejuvenation Treatments

Qur tip is that the input in our bodies is very
important, not only food but also emotions,
thoughts, what we put in our mouth and on our
skin.

Health comes first, beauty just follows.

Stay Fabulous,

Cristiana

YOUR BODY DESERVES YOUR
BEST ATTENTION.

SLIMLAB

Werdstrasse 60, 8004 Zirich.
Tel: +41 44 242 67 77

Tel: +41 79124 77 77
info@slimlab.ch
www_slimlab.ch



Beauty agency for professionals.

We are the frendsetter No. 1 in all of Switzerland. We want fo inspire you as a cus-
tomer and make you even more successful in your profession. The Beauty Agency team
is in daily use in the area of hair, cosmetics, nails and foot care. The range includes
over 50 global brands. A huge selection for newcomers in the organic secfor and great
sustainable brands from young entrepreneurs all over the world. We are your direct
parner in the beauty segment with products from all over the world.

Exclusively for the professionals:

As a beauty specialist agency, we are your pariner with sfrong support and without
competition. Beauty Agency is small but nice. In just 150 m2 you will find everything
you need, clearly and yourself before deciding on a product.

We look forward to your visit in Seehallen Seestrasse 91 HORGEN, not far
from the train station.

Beauty delivery service:

In addition to training and further training up tfo the establishment of your beauty oasis, we not
only offer professional products, but also the use of new frends, many of which our pariners
have already successfully started.

Great deals for your loyalty. With a 30% discount on our offer along with various promotions.
The more you shop, the cheaper the products become.

Sincerely your professional partner in the world of beauty.

www.as-cosmetics.ch



Professional Profile - Paulina Swiatkowska
Art Director Laschirene

www.laschirenetextiles.com
www.instagram.com/laschirenetextiles



Béckerstrasse 30 8008 Zirich

Odie Et Arno
Giulia N
Etxart e pano
Josh V
Rinascimento
TPN

[dilza Santos
Personal Shopper
Image Consultant

078 751 26 44

FEEL&DRESS

Yulia Kordyukova -

Store Manager Private
Sales & Image Consulting
feelandress@gmail.com
#feelanddress

+351 933 948 482
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When | was 7 years old, and the years that followed,
| would come home from school and go straight fo
my father's workshop, who worked at home. He was
a freelance crimper for a major watch brand, and |
would spend hours watching him transform an emp-
ty quadrant info a piece of art. And that's exactly
what struck me, creating something beautiful out of
nothing.

A few years later, 6 years ago to be exact, |
started making bracelets for myself, trying
myself, finding techniques, acquiring them,
until, in January 2020, | decided to go ahead
and open my own brand, LP Creations.

| later developed a great inferest in concrete, namely
the creation of concrete decorations. | am sfill testing,
improving and perfecting my technique. It is @ materi-
al that | find magnificent, noble and raw.

| use only noble materials and like to marry them to-
gether to give free rein to the imagination of future
jewelry wearers. My greatest joy is when someone
asks me to create for them. | get some information,
then | use my creativity to iry fen models if necessary
until | read the surprise and satisfaction on the person.

www.lpcreations.net
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The CESAREE company was founded in
1980. The jewelry designer, laurence
COUPELON, inherited from her parents
Richard Coupelon, architect, and Tita
Coupelon decorator, great art lovers, a
strong attraction for Asia.

Her consfantly evolving creations range
from raw ethnic inspiration to disfinctive
"couture” jewelry, which mixes natural ma-
terials with bronzed or silver metal. Their
originality and their ,fouch” have made
CESAREE not only a name but also a very
recognizable style which places her as the
benchmark for ethnic jewelry in the fashion
world.

Since our beginnings, our unique slyle has
won over all fashion editors. Our jewelry
has been the subject, for years, of many
articles and very beautiful editorial publi-
cations in all the women's press (Vogue,
L'Officiel, le Figaro Madame, Air France
Madame, Elle, Marie-Claire, Be, Grazia,
Gadla, Citizen K., Cosmopolitan). They are
also present in decoration magazines such
as Coté Sud, Coté Ouest, Elle déco. They
also appear in the cinema, notably in the
films of Francois Ozon, or even in felevi-
sion shows such as Télé Matin, efc.

Our style and our jewelry have often given
us the opportunity to collaborate closely
with the great couturiers like Nino Cerruti,
Michel Klein, Agnes B, Cacharel, Kenzo
and Sonia Rykiel with whom we have
worked for fen years.

Our creations are also chosen by many
French and foreign artists ([Emmanuelle
Béart, Claudia Schiffer, Francoise Xénakis,
Agnés Varda, Arielle Dombasle, Marianne
James, Marisa Bérenson, Patricia Kaas,
Jodie Foster, Andréa Ferréol, Daniéle
Thompson) but also persondlities from Go-

tha like Mouna Ayoub, Farah Diba, Tracey
Amon or Rafaela Aponte.

Faced with the growing success of its cre-
afions, CESAREE opened in 1996 a very
beautiful boutique in Paris in the emblemat-
ic disfrict of SaintGermain des Prés.

11, rRUE DU DrAGON 75006 parIS
T: 01 45 48 86 86
www.cesareebijoux.com
confact@cesareebijoux.com




MHK UMAYU
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MAKUMAYU is a fashion company
founded in 2011 with headquarters in
Switzerland, run by the fourth generation
of the Palaco family from the Peruvian city

of Arequipa.

The family is one of the pioneers in the
frade in alpaca wool and began process-
ing and exporting to Europe in the early
20th century.

The brand is composed accordingly of
two central elements of the family history.

MAKU is derived from the name of the
village Makusani, which lies at an alfitude
of more than 4’000 meters above sea

level. located in the Peruvian Andes. In
this village, the Palaco family lived to buy
quality alpaca wool. The alpaca breed-
ers had fo cross a river called MAYU on
Quechua. In the 1960s, with the support
of the family, a bridge was built in order
fo ensure a safe crossing for the alpaca
breeders.

The company's close fies to the Peruvian
highlands and alpaca breeders are also
reflected in MAKUMAYU's social commit-
ment and support for local projects.

WWW.MAKUMAYU.CH




GLAMOUR CHARITY DINNER @ RAZZIA
wiITH D] PAPA DI MONTECARLO
14 NovemBRE 2019

The magic atmosphere of BUDDHA BAR MONTECARLO appears for the first fime in
switzerland on the 14th of november in restaurant RAZZIA ZURICH.
The charity dinner, led in the spirit of oriental sounds of PAPA DJ MONTECARLO com-
bined with the charm of niche travel & lifestyle inspirer linda paviova, has the purpose of
supporting the ,mercy ships” foundation.

About the foundation
Mercy ships operates hospital ships to transform lives and serve developing countfries.
Every year, mercy ships provides more than 2'000 free surgical interventions and 8'000
dental freatments to those without access in developing countries.

%W Al
We thank our sponsors:
Piaget, Porsche, The Chedi Andermatt, 3G Vodka, Gin Mansfeld

Our media partners:
Golf Pleasure & Taste, Photo Magazine
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Oliver Glaus

Precdil- wnd Firmenk undenbers ater

NEXT GOLF TOURNAMENTS: T
06.07.2020 Rheinblick  ae it A
24.08.2020 Andermatt AL

18.09.2020 lipperswil
28.09.2020 Niederbiiren

078 6l 0010

T s unchuch
W nurch.chicsbuon

Special conditions

for participants of Golf
Pleasure & Taste
Tournament

We provide a Special discount on
Zirich Insurance products.

Request now your offer by
Oliver Glaus with the code: ZGOLF20
or schedule an appointment.

Benefit from the following
advantages:

e Tailormade solutions for your
Insurance and pension needs

e |nsurance check
e Combination discounts
e Personal advice

and much more..

Z,

ZURICH



located on a beautiful plateau, just 15
minutes from Zurich, Kloten and Winter-
thur, is the well-maintained Winterberg
Golf Park. Enjoy a breathtaking view
at a game on the 9-hole golf course,
true to our motto: <Just like during the
holidays, only closer. In Winterberg,
everyone is welcome: from the begin-
ner to the green fee player to the single
handicapper. The cared for place with
great dedication, the modem driving
range with 3-hole short course, and the
tasteful cuisine in the restaurant make
the place for all visitors extremely at-
tractive. The beautiful water hazards
and natural biotopes, as well as the
wellplaced bunkers require a precise
game. The city and yet very natural golf
experience will enchant you.

WINTERBERG
GOLF & ACADEMY
Kleinikon 13

8312 Winterberg
T+41 5234511 81
info@golfwinterberg.ch

* PAR 70

® 5462 m

® Driving Range
® Putting Green
e Pitching Green
o Chipping Green
® Training bunker
3 holes course
® Restaurant

e Colfschule

® Pro Shop
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The collector

Oskar Reinhart (1885-1965) came
from a wealthy trading dynasty in
Winterthur and had close contacts with
artists whom his father supported as
patrons.

He himself began collecting art at an
early age and refired from business at
the age of 39 to focus on his passi-
on. At the same fime he acquired the
villa ,Am Rémerholz”, where he lived,
surrounded by the most impressive
works of his collection, until his death
in 1965.

He bequeathed the villa and the col-
lection in the will of the Swiss Confe-
deration, which opened the rooms to
the public in 1970.

The collection

Oskar Reinhart left behind one of the
most important private collections of the
20th century. Outstanding paintings of
French Impressionism and ifs predeces-
sors in his collection lead a stimulating
dialogue with masterpieces of older
art.

' The bow spans from lucas Cranach the

Elder. to Cézanne, van Gogh and the
early Picasso. Among the approxima-
tely 200 works of art are top works by
Géricault, Manet and Toulouse-Lautrec,
as well as whole groups of works by
Delacroix, Courbet, Corot, Daumier and
Renoir. With the older works and their
presenfation in coordinated hisfori- cal
rooms Reinhart fook up the model of
French and German private collections.
Oskar Reinhart assigned Impressionism
the most significant achievement in the
arts. In him, he recognized the enhan-
cement of color and light to indepen-

dent imagery.
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Out of this thought, he developed the
faste for the ,picturesque”, which he
Massstab fir die Beurteilung von
Kunst erhob. In Folge dessen be-
trachtefe er die Alten Meister nicht
als Gréssen ihrer Epoche, sondem
als Vorlgufer der Modeme.

Park and Café in a unique afmosphere

A hisforic park with old trees and
important  sculpfures  surrounds  the
property and can also be visited.
The afiractive café with terrace over
looking the garden invites you to lin-
ger and can be booked for special
groups [eg, corporate events and
family celebrations).

Guides

Public and private tours. Foreign-lan-
guage and thematic tours (collection,
garden, efc.), art over lunch, art in
the evening, guided tours and work-
shops for children, adolescents and
families. For the further information

see Webseite www roemerholz.ch

® Acoustic fours

e Audioguides in English, French,
Cerman, lalian, Japanese and
Spanish.

e Free audioguide for children ,with
Oskar Reinharts great niece through
the collection” (suitable from 6 years).







_ " B _ GRAND HOTEL NATIONAL
? e e u: Haldenstrasse 4
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F+41 4141909 10

info@grandhotelnational.com
5 www.grandhotelnational.com




RISTORANTE - VINOTECA

The family-owned Casa Tolone traditional
ltalian d\'m’ng culture is celebrated in its origi-
nal form since 1995th In a quiet location on
the outskirts of Lucerne's old town on the Fluh-
matistrasse, the atmospheric restaurant and
the idyllic garden terrace invite you fo linger.

A kitchen that impresses with its sim-
plicity, homemade specialties and a
varied seasonal offer. These are ac-

companied by fine wines from our ! . . : ﬁ,

own Vinoteca.
ORNELE

The «Sala Barolo» and the «Saletta Chian-
ti» can accommodate banquets up to 50
people.

CASA TOLONE RISTORANTE - VINOTECA
Fluhmattstrasse 48

6004 Luzem, Switzerland

T+41 41 420 99 88
casatolone@bluewin.ch
www.casatolone.ch




WALDSTATTERHOF

R

147-year tradition as a host with

heart and soul. A house where the
charm of the early days meets the high-
est comfort, perfect hospitality and the
unique location on Lake lucerne. As a
proven golf hotel, we are friendly con-
nected to the Golf Club Axenstein. In
10 minutes you are therel And if the
weather does not play along, our in-
door golf simulator will make your stay
a pleasure. Just like our SPA landscape,
ftwo exquisite restaurants, a bar and
an afmosphere to relax, feel good and
enjoy.

-|_he Seehotel Waldstétterhof has a

Welcomel

WWW.WALDSTAETTERHOF.CH

"
Waldstétterquai 6 - 6440 Brunnen
T..041 825 06 49

sales@waldstaetterhof.ch

A HOUSE WITH A GREAT TRADITION
AND A PASSION FOR GOLF,




The Lucere Golf Club was founded in 1903,
making it the third oldest in Switzerland.

A round of golf on the gently rolling hills in the
immediate vicinity of the city of Lucerne is an
experience: the trafficfree parkland offers spec-
tacular views of the mountains, and the varied
course makes every shot a sporting challenge.
The gastronomy is at the heart of the club and
invites you to end the day in peace. The culi-
nary offer is sporty, well-groomed and creative!

LUCERNE GOLF CLUB
Diefschiberg

6006 Luzern, Switzerland
T+41 41 42097 87
F+41 41 420 82 48

\'nb@go\fdubhzem‘ch

8 e-course

® Par /3

® 6078 m

® Driving Range

e Pitching Green
e Chipping Creen
e Training bunker
® Pro Shop

® Restaurant
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ANDERMATT®

SWilhss AlLPS

Four words describe the soul of M(__J_g

luxurious, natural,-magical and m

To get an idea of what it means by
,mysfic”, you can start by watching the
video series ,Mystic Mountains” on the
official website  www.andermatt-swis-
salps.ch . Stories of enchanted moun-
tains, of people who live there, love
them, and have chosen the sustainabil-

ity and harmony between innovation
and tradition as pillars of urban devel-
opment.

Andermatt, the pearl of the Orsera Val-
ley at 1447 meters above sea level,

ystica

g

has won its bet with the future without
losing its ancient soul of alpine village.
It has developed into a yearround
destination in recent months, with the
opening of the new conference hotel
Radisson Blu Reussen, with residences,
its public indoor pool, its wellness and
fitness area.

Then there are 8 apartment buildings
and the Piazza Gottardo which is the
new commercial heart of Andermatt,
with its shops and restaurants.

i
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Summer is upon us and there are great
expectations.

The 3times awardwinning 18-holes
"best Golf Course of Switzerland”, with
its spectacular mountain  surroundings,
allows you fo play golf in a Scoftish at-
mosphere and has quickly become one
of the most sought after in all of Switzer-

land.



Andermatt has reached important milestones,
but there is sfill a lof to do and more to come:
the concert hall will be inaugurated on June
16th with a great concert of the Berliner Philar-
monie. There are plans fo start building the third
hotel, a family structure soon. At least 30 other
apartment houses are also designed to be built
soon. Of course, the opening last December of
the ski connection Andermatt and Sedrun was
another milestone that allowed the promoters to
experience one of the best seasons ever.

With the two Gitsch-Express [Andermatt-Gitsch)
and  Schneehienerstock-Express  (Oberalp-
pass-Schneehienerstock) cable cars, the oper-
afors open a new hiking and biking paradise
with restaurants on both sides. In addition, an-
other gondola from Sedrun to Cuolm is ready to
widen the hiking field towards Disentis.

Andermatt is a litfle paradise in the Alps: invest-
ment opportunities are safe here, the quality of
the construction is excellent and the there are
activities and options for all kinds of guests.

A golf course that harmoniously adapts
to the natural terrain and offers exciting
and challenging sports. A golf course
that turns golf info an adventure in the
midst of an impressive mountain world.
The 18hole, par 72 championship
golf course of Andermatt Swiss Alps is
locat ed in the beautiful Urseren valley
between the mountain villages of An-
dermatt and Hospental - surrounded by
mountains and the Reuss. The course of-
fers a firstclass, high-alpine golf experi-
ence for both en- thusiastic amateur golf-
ers and ambitious tournament players.

A ASDERMATTS

BRIEE ALFE

18 holecourse

e Par 72

6127 m

® Driving Range

e Pitching Green
® Chipping Green
e Training bunker
® Pro Shop

® Restaurant

® Bar

ANDERMATT SWISS ALPS GOLF
COURSE

The Club House

Reussen

6490 Andermatt

T+41 418887447
golf@andermattswissalps.ch
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ANDERMATT SWISS ALPS AG
Cotthardstrasse 2

CH-6490 Andermatt, Switzerland
T.+41 41 888 77 99
realestate@andermatt-swissalps.ch
www.andermattswissalps.ch 87




ALPINE, ASIAN, AUTHENTIC

The Chedi Andermatt will captivate and move you.
With its authenticity, the unusual liaison of Alpine chic
and Asian expression. Lifestyle at The Chedi Andermatt
is the result of the successful mix of tradition and nature
that is expressed in the resolute use of materials from the
region. Star architect Jean-Michel Gathy combined Al-
pine chic with Asian features to create an interior design
that cozes warmth and openness, an intimacy that is
underlined by repeated design elements.

THE CHEDI ANDERMATT
SVAUIVASNVANIY




At the heart of the Swiss Alps, 1,447 meters above sea level, this exclusive hotel in
Andermatt will captivate your imagination with its 123 elegant rooms and suites, four
outstanding restaurants and bars, a modem Health Club and exceptional spa area.
The Chedi Andermatt offers a glimpse of another world and views of an unforgetiable
piece of Switzerland.

ROOMS AND SUITES

Dream away in The Chedi Andermat
in one of the 123 exclusive rooms and
suites. And allow yourself to be spirited
away fo an Alpine/Asian world by the
look of dark wood, soft leather sofas and
gentle colours.

RESTAURANTS

The Chedi Andermatt represents excep-
tional luxury and service. But also dining
at the hotel makes a clear culinary stafe-
ment. Choose from four different exquisite
offers and indulge yourself in the world of
perfect taste.

THE SPA AND HEALTH CLUB

Immerse yourself in our world of calm and
relaxation. On 2,400 square metres, we
provide you with an infegral spa and
health concept which makes us one of the
most attractive wellness hotels in Switzer-
land. We will impress you with our gen-
erous pool and sauna area, the Tibefan
Relaxation Llounge as well as Far Eastern
freafments cusfomised to suit your personal
needs.

THE CHEDI ANDERMATT
Gotthardstrasse 4

6490 Andermatt, SWITZERLAND
T+41(0)41 888 74 88
www.thechediandermatt.com
info@chediandermatt.com




THE CIGAR LIBRARY

In the inimate The Cigar Library you will be
taken away fo the enjoyment of the finest
cigars. With the largest selection of cigars
of any Swiss hotel, Marie Gerber, hostess of
The Cigar Library is sure fo find the one that's
just right for you. Joie de vivre and serene
meditation - enjoy one of over 440 different
cigars from the most exofic corners of the
planet, perhaps with a unique view fowards
the stylish walkin Humidor, or in the cosy
The Courtyard. Savour the moment alone, or
in a relaxed conversation. Take your time!
You have arrived at The Chedi Andermatt.
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The largest selection of cigars of any hotel
in Switzerland Over 400 variefies, including
hard+ofind rarifies and special editions Ci-
gars from 15 countries including:

- Colombia, Costa Rica, Cuba, Dominican
Republic, Jamaica, Peru, Honduras, Brazil,
Mexico, Panama, Nicaragua, Philippmes,
Germany, lialy, and France.

- Walk-in Humidor The Cigar Library has room
for 12 people.

- Special feature
The hotel offers almost all cigars at normal
retail prices.

THE CHEDI ANDERMATT
Gotthardstrasse 4 6490 Andermatt,
SWITZERLAND

T+41(0)41 888 74 88
www.thechediandermatt.com
cigars@chediandermatt.com
info@chediandermatt.com

Q3

o M

E.".',,. ’
= {mg A
h-.l.dlﬁh-_ ..;T"

Marie Gerber - Hostess of The Cigar Library



- How did you have the idea of founding LCC?

LES CONMNAISSELURS For me people and interaction have always played an important role in my life. | am a strong

THE CLUD believer that connecting, interacting and learning are key characterisfics for development,
extension of knowledge and therefore the baseline to become a better person. This said, |
have noticed that these characteristics are often not respected or not paid enough attention in
our fast changing world. When | have started to establish the idea and talked to my co-found-
ers, my goal was to create an environment, where people can easily connect, get access fo
unique and personal insights and exchange their experiences. With every cofounder joining,
the idea has been further developed and improved. This philosophy you can still observe
fill today. It has even become our DNA - with every new member joining, the idea is further

. developed and our story continued.

- Can you describe the concept behind LCC?

Our Club philosophy is to grant access, share unique insights and enable to experience effort-
less the fascinating worlds of craftsmanship, design and passion and to infroduce members
to the visionaries, enfrepreneurs and aficionados behind. Therefore, our concept fully carry-on
the original believes and infentions to connect, interact and learn - this in a smooth and relaxed
environment with fascinating brands and people.

We aim to become the platform which connects people and brands with a high affinity for the
nice things in life. Our members typically are eager to not get the perfect polished marketing
wash-up, but rather have a deep inferest to receive an unique and personal insight behind the
curtains, which normally you don't have or don't get. At the same time, this is also extremely

- What/Who is LesConnaisseurs LCC?

LesConnaisseurs, founded back in 2016, is a private cigar&event member club, dedicated
to convene and connect people with an dffinity for cigars and a passion for the good things
in life.



appealing for brands too, as they get to know not only prospects, rather can interact directly
with potential longerm clients with a strong connection to - and interest in the brand.

You can perfecily summarize our concept with the following: ,...Worstcase you will have
enjoyed a relaxed evening with a fine cigar, nice drinks and lively falks in good company
- But maybe you will experience an unique insight and personal encounter which you didn't
expect...”

- What are your visions as President of LCC for the future?

To continue our journey and further establish a sirong network and environment, helping our
members fo get an unique and unexceptional gateway fo their inferests and passions. There-
fore, we also continue fo invest info new fechnologies and improve our (digital) platform to
enhance our members experience. This, as foundation o enable connection, accessibility and
exchange in both, on- and offline.

Personally, | am very much looking forward to meef and exchange with many new inferesfing
members 1o learn on how we could continue our sfory.

Mike Burkhalter

www.les-connaisseurs.club




Gilbert Bénédict Augustin de
Montsalvat is one of those
characters that would need
to be invented if they did not
already exist. He was born in
1920 in the Bourgogne, son
of Hugo Comte de Montsal-
vat and Arlette Baronesse
de Fontainville and attended
high school between 1932
and 1937 in Paris. Until 1943,
he sfudied history, philosophy
and English literature at Cam-
bridge. In 1938 he became
acquainted with Sigmund Freud
in london. In 1942, Montsalvat
had a severe car accident and
was in a coma for several weeks.
After his studies, he worked for
the French exile government in
England until 1945 and returned
to France in 1946.

Between 1946 and 1949, he worked in his father's business, which he sold in 1950, thus
securing for himself a life-long pension. Until 1955, he lived in Cuba, where he winessed
the Putsch of Batista against Prio Socarrés. In Cuba, his love for tobacco and for cigars was
awakened and here he began fo establish an extensive documentation on this topic. In Hava-
na, Montsalvat was even humorously called “El Ministro de los Puros”.

After a year as a language teacher in Ma-
nila, he bought an apartment in Geneva
in 1956, which thereafter became his per-
manent domicile from which he travelled
extensively. 1958/1959, after a sojourn in
Honduras, he served as cultural attaché for
the French Republic in Mexico. In 1959 and
1960, he travelled to Cuba numerous times
and from there he visited Santa Domingo and
Nicaragua. Due fo his outstanding reputation
as a cigar encyclopaedist, he became per-
sonally acquainted with Ché Guevara and
Fidel Castro before long. It was during this
stay that the “Cuban Sonnet” was written.
Because Montsalvat was friends with the
poet Paul Celan, rumour had it that he had
translated Montsalvat's sonnet into German.
In view of the low literary value of the
~Cuban sonnet”, this story is probably
just a legend. From 1961 until 1965,
he stayed in Geneva, Washington and

Connecticut, where he hoped to figure
out the secret of the Connecticut shade
cover leaf. In 1962, at a diplomat's ball,
he became acquainted with John F. Kenne-
dy, whom he subsequently counseled in all
things related to cigars. The years 1966 to
1970, Montsalvat spent alternately in Gene-
va, Indonesia and on the Philippines, where
he deepened his knowledge of fareastern
tobacco planting. Until 1974, numerous so-
journs in Geneva and Cuba followed, where
he developed the main parts of his grand
,Cigar Stories”. Between 1975 and 1977,
Montsalvat again concentrated on South and
Middle America. He did extensive field stud-
ies on the dissemination of  the Nicofiana
rustica in Brazil and Mexico.

riz
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Colf at the Gotthard

Our golf course in Realp is shaped and
built by weather and ice. A golf course
that harmoniously adapts to the natural
terrain and provides exciting and chal-
lenging sports. A golf course that turns
golfing into an adventure in the midst
of an imposing mountain world. Our
place is most likely fo be called the «al-
pine golf course in the world».
Something nosfalgic please? The club-
house is housed in a former army build-
ing. We offer the right menu for every
occasion. Take a seat and let yourself
be pampered in the resfaurant or on the
garden ferrace.

9 HoleCouse -~ IWMDERMATT™
AWiaE LlFrs

e Par 66

* 4154 m

® Resfaurant

GOLFCLUB ANDERMATT REALP
Witenwassernstrasse 1

REUSSEN, SWITZERLAND

6491 Realp

T+41 4188701 62
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100% CO2 neutral Heating and enjoy
healthy radiant heat.

We are MINERCIE specialist pariners
and build cuttingedge CO2-neutral
wood heating systems for every taste
and style. With our storage heater, you
can enjoy 24 hours of stored radiant
heat from local, renewable energy.
The natural radiant climate and the
pleasant warmth of the wood-burning
storage sfove give every living space a
unique atmosphere and cosiness.

We plan and realize your dream ac-
cording to your individual wishes. We
build storage ovens in ceramics and

GISLER OFENBAU
PLATTENBELAGE
Wédenswil / Samstagemn
www.gislerofenbau.ch
contact@gisler-ofenbau.ch

044 780 49 29

www. gisier-ofenbau.ch

OFENBAU GMBEH
PLATTENBELAGE

natural stone, pizza ovens and chim-
neys, chimneys and pellet stoves, and
create ceramic or natural sfone slabs.

For many generations, we have been
concentrating on the construction of
efficient sforage systems, in known,
uncompromising quality. Our motiva-
tion is the many customers who are
enthusiastic even after years of the
incomparable living atmosphere. We
are particularly pleased to hear that the
Gisler stove was the best investment in
the house.




A short story of Kochut Wood

The new stage of the Kochut brand
began in early 2017.

We were \ooking for a specio| table that
could fit the showroom with our decorations.
It was hard to find the right table. So, we
decided to make it on our own. That's how
one day appeared an inferesting idea — the
production of the author's wooden furniture
with epoxy resin, which led to the creation
of a fullfledged workshop.

Today, we produce our Interior Design
& Home Decor items in Ukraine and
send them to the differnt parts of Eu-
rope and all around the world.

You will find here:

Dining tables, side tables, coffee tables, wri-
ting tables, console tables, and many others.
We also manufacture wooden products such
as cabinets, chests of drawers, cabinets, fa-
cades, kitchen boards, and even crystals
and lamps.

Kochut exclusive by Chérn's, Désseldorf
www.chaerns.de

info@chaerns.de

+49 152 0780 4563

To create our furniture, we use walnut
wood, all types of oak, maple, as well
as olive wood exclusively from sus-
tainable forestry.




Reportage: Golf News
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keep it classic

LAMBDA GOLF is the response to uncom-
promising classic golf footwear and is the
follow-up result of a European Group of fam-
ily-owned Companies that range from shoe
component manufacturing fo health services
with a hundred and fifty employees and more
than 40 years of Shoe Manufacturing and
Shoe Component manufacturing experience,
expertise and knowhow.

LAMBDA GOIF hand make all shoes in Portu-
gal, enabling us to manage the entire produc-
tion process and ensure the highest quality from
start fo finish, using only locally sourced, and

European environment friendly materials.

LAMBDA'S innovative patented technologies
have resulted in a handmade in Portugal Clas-
sic golf shoe construction and design that pro-
vides golfers with a solid stand allowing the
foot to breath while remaining flexible, light-
weight, and extremely comfortable.

=)

fhe'go—hd( shoe

www.lambdagolf.com
handmade in Portugal.




CHERVO GOLF
HOTEL SPA&RESORT

SAN VIGILILO

POLIIDLENGGO
LAGOWGARDA ITALY

Hotel & Apartments

On lake Garda, it is sef perfectly inside a park of 110 hectares, blending with the
surrounding environment and equipped with all services and amenities. The care
taken in the decor and the selection of materials have created a sophisticated ltalian
environment that tells a sfory of style and great hospitality.

Resort

Once you enter Chervd Golf Hotel & Resort San Vigilio SPA, you will be immersed
in a world where modemity, efficiency and excellent standards of service merge with
unspoiled nature surrounded by gentle hills and lush vegetation.

111
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Relax is the leitmotiv
at Chervo Golf Hotel
San Vigiliol

vith a SPA, apartments, restaurants, meefing rooms,
olan a ho
around a

The location of the Chervd Golf Hotel SPA & Resort San Vigilio is ideal
because it is close to Lake Garda, with all its attractions and uninterrupted
holiday seasons, as well as the cities in Lombardy and Venefo and it is
inserted in a landscape where quieness and being in confact with nature
are paramount. This enchanting place is the perfect desfination for athletes,
travellers, families, couples and business people who can find a break,
a moment of pleasure, fun or the perfect setting for business meetings.

CHERVO GOLF HOTEL & RESORT SAN VIGILO SPA
loc. San Vigilio, 1

25010 Pozzolengo (BS) - lialy

T+39 03021801

P.IVA: 02559330986

info@chervogolfsanvigilio. it



Chenvd Golf Club San Vigilio, a sfone's
throw from Lake Garda, was designed by
the architect Kurt Rossknecht and boasts 36
holes of which 9 are executive and 27 are
championship, divided info the three cours-
es: Benaco, Solferino and San Martino.
When you enter the Club House, you will
feel immediately wrapped in elegance and
sophistication. located in such a way fo
have a panoramic view of the golf course
and the entire resort, it has a wonderful out-
door ferrace where you can relax.

In addition, a large pro shop and acces-
sory spaces for use by golfers (changing
rooms, bag sforage and parking carts,
etc.) completes the amenities of funcfional
services.

CHERVO GOLF
HOTEL BPaAa&RESSRT
i1 AN LA R-EN

EdroLn e
B LiEd (S

CHERVO GOLF HOTEL & RESORT
SAN VIGILIO SPA

loc. San Vigilio, 1

25010 Pozzolengo (BS) - ltaly
T+39 03021801

P.IVA: 02559330986
info@chervogolfsanvigilio. it

AWARDED BEST CLUB HOUSE IN ITALY
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¢, TOURIST
GOLF
CLUB

CLUB
Touristgolf is the ,oldest” golf club that
with its 20 years of experience involves
thousands of golfers from all over ltaly.

TRAVEL
Roncalli Viaggi has always taken care
of personalized frips for golfers and
non-golfers, aiming at the highest quali-
ty and personal needs.

TouristGolf Cashback to present in golf
fo take advantage of discounts reserved
for you, and fo be able to shop in the
Cashback World circuit with return of
money fo each purchase.

Since 1998 we are at the service of golfing members.

Touristgolf is the oldest virtual golf club that involves thousands of golfers from all over Italy
with its 20 years of experience.

It promotes partners through effective communication and its national and infernational
golf circuits and events. Touristgolf members have advantage of discounts and promotions
in the various golf clubs.

Our mission is based on allowing golfers and clubs to integrate their supply and
demand needs.

TOURISTGOLF CLUB ASD
Via per Concordia, 46 - 41037
Mirandola [Modena laly

392 3896969
segreferia@tourisigolf.eu
www.fouristgolf.eu

) F ﬁ
cb coshback Roncalli
- world . Mister Nar




ITALIAH WOOQ2 PUTTERS

[00% ARTISAN MADE
ONLY THE BEST WOODS
GOMPLETELY GUSTOMITABLE
HANOMADE IN ITALY

'

HARDWOOD PUTTERS was born in ltaly from the idea
of joining the world of golf with design carpentry. Spe-
cifically, the infenfion is to create a range of putters
that are not only functional and in line with the specific
R & A and USGA, but also small objects of art. The
materials used are of the highest quality and the very
special weight distribution, combined with o deliber-
afely vintage design, guarantee the customer to have
in his hands a unique and extremely effective product
on the green. Wood, in Hardwood Putters, is therefore
not only synonymous with nature, hisfory and refurn o
the past, but also and above all of effectiveness.

WHY CHOOSE HARDWOOD PUTTERS:

© Innovative fechnology

® The wood provides asofter impact on the ball and great-
er control of the frajectory.

o The greater lightness of the wood compared to the metal
allows a greater freedom in the disfribution of weight,
and fo act in such a significant way on the overall bal-
ancing of the head. All this allows to increase the hot
spot from a few millimeters of a normal putter to over

2 cm wide, forgiving in part the error.
® Atailored suit

It is not the customer who has fo
adapt but, on the contrary, it will be
the customer to choose all the features
he wants his putters. A custom-made
suit, therefore, from the type of shaft,
to the weight, to the woods used, to
the inlays, etc.

o Each putter is a unique piece

Great care for every defail and re-
quest give the opportunity fo have in
your hands a unique and exclusive
product.

o It is completely handmade in ltaly

Our philosophy is to give the customer
the best, and do it without compro-
mise. The product is therefore made
entirely by hand in every phase, with-
out the aid of numerical control ma-
chines. An artisanal product in the true
sense of the term.

© An unmatched look

The solid wood used comes from all
over the world and gives the putter a
unique appearance and an inimitable
color.

HARDWOOD PUTTERS

DI DARIO TRENTINI

www. hardwoodputters.com
info@hardwoodputters.com

via F. Barbieri 6,/a Bologna, ltaly



Cozzo Mario
winery

The Cozzo Mario winery stands on the gcm\c hills of the Longhc near Dog\iom, a
land of great wines for time immemorial.

The historic heart of the estate remains Cascina Losagmo, a farmhouse doﬁmg back to
the XVIII century, but with the addition in recent years of the nearby Cascina Braida,
the estate v'\noyords now stfretch out over around 16 hectares where red, white and
rose wines are produccd from excellent grapes such as Dolcetto, Barbera, Nebbiolo
and Ameis. Since the foundation of vineyard in 1827, the Cozzo Mario family have
been producmg wines with a traditional, yet innovative spirit and with a great respect
for the sustainable environment. We hopc fo brmg you the taste that have been
dcvc\opcd passionately over

the six generafions.

Dogliani (CN) - ltaly
info@cozzomario. it
WWW zomario. it

2,300 BOTTLES AND 50 MAGNUM
LIMITED EDITION

My family’s great challenge and adventure has
been fo create this wine. Our rare grape-variety
Piede Franco survived Phylloxera, keeping ifs
aromatic scent, as well as ifs rich and unique
tasfe. Pregliasco offers an intense and sophisfi-
cated character that only grows over time, an el-
egant taste that is a poetic reminder of ancestors
who led this historic winery. We produce Preg-
liasco from exclusively selected harvest, with
only 2,300 bottles and 50 magnum available
after three years of aging.




Royal Park | Roveri is located near Turin in
the Mandria Regional Park just 10 minutes
from the Caselle airport and a few steps
from the scenic Reggio di Venaria, the
largest of the Savoy residences. Nestled
in a centuriesold forest and framed by the
Olympic Alps, The Royal Park is a place of
excellence for golfing.

The club boasts two exclusive competition
routes designed by famous names: Robert
Trent Jones Senior, designed by the homon-
ymous architect in 1971 on the occasion
of the birth of the club, and Percorso Pram-
erica by Hurdzan Fry first course in Europe
conceived by Michael Hurdzan and Dana
Fry for a private club. Furthermore, it is
equipped with a driving range with a large
area of natural grass, 40 synthetic grass
workstations, 15 indoor workstations and
an approach area with relative bunkers.

Courses:

1. Trent Jones Sr
2. Hurdzan-Fry
® Restaurant

® Pro Shop

ROYAL PARK | ROVERI
Rotta Cerbiatta, 24
10070 Fiano (TO), ltaly

T +39 011 9235500
Email: info@royalparkgolf.it
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= Feteuy q..—_r'-T-l"‘? In 1956 the Circolo Golf Torino moved
:_- ] 1 j i from ,la Maddalena” to ,la Mandria”.

s T - The hilly site, albeit with nine holes located
- SARIETEL within a pleasant framework, has been for
- --"‘ﬂ'r{ l,-'; some fime close fo the members. Giovanni
Nasi, former President, his wife Marinella
and the Council have long since found the
land on which to move. The architect John
Morrison builds the new eighteen holes
B and the entrepreneur Attilio Biral erects the
first club-house. The new Circle is beautiful,
full of trees, vegetation and water. There
are no houses and everything is based on
golf. However, there are some objective
difficulties of management, created by the
limited number of members. It will be the
Piemonte Sport, in 1977, thanks to Sergio CIRCOLO GOLF TORINO
Pininfarina fo solve the problem and to GOLF CLUB LA MANDRIA
permanently allow the Club to grow. The Via Agnelli 40
birth of Piemonte Sport allows you to find 10070 Fiano Torinese (TO), lialy
yourself with a considerable financial avail- T+39011 9235440
ability that in a first time will serve to fill the e-mail: info@circologolfiorino.it
field and to better manage the workforce
and then subsequently lead to the purchase
of the land.

Q hole-course

e Par 72

® Pro Shop
® Pool

® Restaurant

LFONROL1I0D0102d1D MMM
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G.C.Biella - Le Betulle, founded in 1958,
has in the golf course, framed in a land-
scape of rare beauly, its sfrongest point.
Over many years G.C. The course, de-
signed by British architect John Morrison, is
a typical example, rarely found this coun-
try, of “English style” layout, very “environ-
mentfriendly”. Silver birches, chesinut trees
and centuries old oaks frame the eighteen
holes with colourful backdrops that change
with each season. Practice facilities are
available, consisting of two practice put-
ting greens, a practice hole complete with
bunkers, chipping and pitching greens and
a driving range with grass tees and shel-
tered practice boxes.

Inside the Club House, the simple but
refined fumishing and wooden flooring
pierced by spiked shoes give a feeling of
warmth. The lodge, aesthetically delightful,
offers very comfortable rooms with old style
furnishing, perfectly in sintony with the Club
House.

18 hole - course

® Par 73

® 6534 m

® Restaurant

® Driving Range
e Putting Green
® Pro Shop

ASSOCIAZIONE SPORTIVA
DILETTANTISTICA

GOLF CLUB BIELLA

Regione Valcarrozza

13887- MAGNANO (Biella) - ITALY
T+39 15679151

F+39 1567 9276
info@golfclubbiella. it
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Qur esfablishment is set in the splendid
surroundings of golf club Castelcontur-
bia, a few km away from lake maggiore
and lake d'Orta and only 20 min from
Milano Malpensa airport.

If offers 6 single and 13 double rooms,
elegantly furnished with all comforts and
free widi in all the club house areas. En-

joy our rich and full breakfast, in the sum-
mer served on the ferrace overlooking
the greens. Our restaurant’s menu lists an
inferesting variety of traditional regional
ltalian specialities and infernational dish-
es with a choice of the best local wines.
A 20% discount is offered to our clients
on 10 neighboring golf courses.

The Golf Club Castelconturbia was found-
ed in 1898 in Piedmont and was one of
only 2 existing golf courses in ltaly. The fa-
mous American architect Robert Trent Jones
senior designed and built the modem 27
- hole (3x9). In perfect harmony between
old frees, streams, lakes and hilly terrain
this is in his opinion his most successful
work. The three paths lead fo the terrace
of the clubhouse, a fanfasfic place fo relax
and enjoy with a wonderful view of Monte
Rosa. Newly opened in 1987, this golf
club hosted the ltalian Golf Open 1991
and 1998 twice.

3 x 9 hole-course

® Driving Range

® Putting Green

e Pitching Green

* Chipping Green

e Exercise bunker

® 3 hole short course
® Restaurant

® Pro Shop

* Hotel

 Golf school

GOILF CLUB CASTELCONTURBIA
Via Castelconturbia 10

128010 Agrate Conturbia, lialy
T+39 322 832093

F +39 322 832428

info@golfclubcastelconturbia. it
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Reportage: Luxembourg
Fashion Night
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LUXEMBOURG EUROPE

DELIGHT IN MODERN LIFE AT SOFITEL
LUXEMBOURG EUROPE, THE ONLY
5-STAR HOTEL AT THE ,PLATEAU DE

KIRCHRERG".
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Sofitel Luxembourg Europe is an ideal venue
for events from a private meeting to conference

THERE ARE FACTS’ THEN THERE’S A GOOD or wedding. For \orger evenis, arrange a gour
met banquet cocktail party or wedding, in the
STO RY. afrium, one of the most striking venues in Lux-

embourg. The soaring glassceilinged space

@ hosts up to 400 guests and can be customized

fo your desires.



RESTAURANTS SaKaNaNa® - A Message of Love
| create human connections through my paintings on canvas and more accurately
through my hand-painted products, called SaKaNaNa® — A Message of Love.
| wanted my joyful, sexy, inspiring, incredible feminine paintings go outside
and so | decided to paint directly on leather bags (or vegan on request). Each
bag is a Unique Piece of Art, like a fingerprint. You can have several models of
bags, but the difference will always be made by the painfing on them. | have
developed more than 60 themes of my “NaNas".
| believe that my paintings and my SaKaNaNa®creations can affect an immea-
surable number of people and events. | view my work as an honour, a pri-
vilege, and a mission fo do what | do every day, with love, joy, and smiles.
As of the 1 September 2020, SaKaNaNa® will contribute fo both the Lux-
_ _ : embourgish association against moral harassment and stress at work Mobbing
. asbl, land the Professors Without Borders International Foundation, cocreated by
Tessy Antony-de Nassau, by giving them a percentage of the selling price per
bag and per painting sold.
Each person investing in a SaKaNaNa® and/or in a painting by Clai-
re-Lise Backes will have supported women and men suffering at work
from any form of harassment, and will have provided higher educa-
tion opportunities for students around the world.
Just like a fingerprint, each SaKaNaNa® is unique.
SaKaNaNa® subtly and elegantly disrupts the rules; it breaks the ice during en-
counters, meefings, affracts glances, triggers smiles and generates conversations.

In the luminous Atrium at the heart of Sofitel
Luxembourg Europe, our two restaurants offer
delightful cuisine from various inspirations.
ltalian gastronomy takes pride of place in
Oro e Argento, where warm lights, romantic
sculptures and paintings create a charming Ve-
netian atmosphere.

Le Stiibli honours local cuisine, with delectable
menus inspired by Luxemburgish flavours and
served in a cosy chalet ambiance.

1

SaKaNaNa® unites people,
g cultures, men, women, and
children.

IT IS THE MAGIC
OF SAKANANA®-
A MESSAGE OF
LOVE!

SaKaNaNa SaRL
Claire-lise Backes
12 Um Trenker
:6962 Senningen
P,

Sorrel LUXEMBOURG EUROPE
WWW SOFITEL.COM



THE LUXEMBOURG FASHION WEEK HAD THE
HONOR TO PRESENT THE COLLECTIONS OF:
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- HUMAN HIGHNESS - a lifelong dream
to inspire women through fashion and en-
courage them fo become the best version of
themselves and always wear their invisible
wings with the sense that the power and
strength comes inside out.

The story of women through the ages
- “Super Women” that wear these capes
in order to share a message of community,
empowerment, pure beauty and elegance.

This autumn Tessy Antony de Nassau
and Milli Maier are releasing a limited
edition of handcrafted capes that they
initially designed for themselves.

The HUMAN HIGHNESS opening collection
is made up of warm and cozy handcrafted
wool capes, all featuring hidden suspender
straps fo add exira comfort, practicality and
sense of empowerment.

The versatile use helps you easily shed the
cape as you fransition from outdoors to in-
doors with builrin siraps that suspend it for
handsfree carry

The HUMAN HIGHNESS bespoke cape
collection is handcrafted in Estonia - created
to last and worn in every season.

As a sustainabilitforward brand we know
that a truly conscious company needs fo
consider both people and the planet before,
during, and after production.

Milli Maier’s Testimony on this new
partnership:

“I'm excited to launch our collaborative
brand as a sign of global unity and mutual
contribution to inspire the world to become a
better place for all of us. | truly admire Tessy
as a woman and as an icon for all of us.
She is hardworking and humble fo serve and
uplift humanity across countries and it's my
honor to learn and co-create new visions and
horizons with her.”

Tessy Antony de Nassau’s Testimony
on this new partnership:

“We want fo share a piece of our vision for
women empowerment and community with
the world. Milli has been a leading figure
in the fashion industry. | have had the great
pleasure to support with her work in the past.
I have always admired her eye for defail and
love for quality and elegance. | am thrilled

to start this new brand with Milli. What
has started as an idea for our own need to
create high quality attire for ourselves and
friends has now evolved fo serve as a global
connector between likeminded super wom-
en. | am especially excited and humbled
to launch HUMAN HIGHNESS in my birth

country Luxembourg”.
Milli’s bio:

Milli Maier is an artist and an award-winning
designer who is best known for her signature
fine hair jewellery brand. She holds a M.A.
in Social Sciences (Economics and Enfrepre-
neurship). Milli is also the founder of one of
the biggest Esfonian based Women Empow-
erment Movement called 'KOHIN' (Estonian
word for the sound that forest, sea and river
create with the power of wind). Their mission




==

is to unite women and inspirational speak-
ers in the middle of the wild and beautiful
Estonian nature to uplift individuals and unite
the feminine spirit in their local communities.

Tessy’s bio:

Tessy Anfony D Nassau is a Social Entrepre-
neur, Business Woman, Philanthropist, UN-
Aids Ambassador, Public Speaker, Activist,
Medial Doctorate and PHD candidate and
Mother.

She is the Founder of the Global consultancy
'Finding Butterflies Consultancy Utd" which
aims fo be supporting governments, institu-
tions and business leaders in Impact projects,
educational campaigns, women inclusion,
and conference attendance and organisa-
tion. Tessy is also an associate at LSEideas
at the London School of Economics a global

recognised educational institution in London.
Her commitments to education can be seen
in her Charity, Professors Without Borders
where she holds the tifle as President and
Cofounder — that brings top-level educators
and global experts to the doorsteps of stu-
dents worldwide, in order to develop talent.

Moreover, Tessy is an ambassador for UN-
AIDS (Global Advocate for Young Women
and Adolescent Girls) and is the patron to
UNA-UK. In the past, She spent five years
in the Luxembourg military, during which she
was deployed in Kosovo as a peacekeeper
and only woman of her draft.

Tessy is working on her medical doctorate
and phd in integrative medicine at the mo-
ment.

UMAN
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Created in 2016 by Charlotte de la Porte,
La Gréfin was officially launched after a suc-
cessful Kickstarter campaign in May 2019.

The Nikka collection will be launched
during Luxembourg Fashion Week.

It is with the desire to combine elegance and
practicality that Charlotte de la Porte created
La Gréfin.

What woman has never said fo herself in
front of a selection of «l like it, but ...» bags.
These are the women La Gréfin is address-
ing. Those who already have enough black,
brown, plain,... bags in their closef. Those
who cannot find bags that combine practi-

LA GRAFIN

cality, elegance and originality.

La Gréfin bags are bags whose shape is val-
idated by a large panel of women for prac-
ticality, mixed with a very personal design,
and color!

The Nikka collection was designed because
I have always found that matching my dog's
accessories [collar and leash) to my bag is
the height of elegance. It marks the spirits!
The choice of the name of the collection was
selevident, my dog being the mascot of la
Gréfin since the beginning of the brand.

Each model is made in a limited edition, the

number is written on its card, and is regis-
tered in the name of the person for whom it
is infended.

The La Gréfin woman can be found in the
name of the brand.

At the origin of the name, she is a hero-
ine of a novel that we like fo evoke among
friends. She is a sfrong, independent wom-
an, respecting conventions in order to better
break them.

The Grdfin has become an affection-
ate nickname.

Today that nickname has become a
name, a brand.

The Gréfin, through its bags and acces-
sories, reminds us that we are all unique,
all different, and we should be proud of it!
let's stand out, dare fo wear color when
others wear black, or dark... Just because
we want tol

“BE PROUD
TO BE
UNIQUE"”




MoONICA CREATION
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«Monica Création is the certified
brand of my collections. But more
than a line of clothing, it embodies
a state of mind, an ideology. Name-
ly that the African models beyond the
diversity of colors give off strength,
abnegation, hope, generosity. By the
mixture of styles, techniques and of
my two cultures (African and Europe-
an) Monica Création dresses women
above all to underline her beauty and
praise her specificity».
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History

«The concept of Monica Création emerged
after my trip to the DRC [Democratic Repub-
lic of the Congo) where | had just paid trib-
ute to the mother who gave birth to me. My
aesthetic is quite simply a permanent search
for the materialization of his courage and
his big heart. A requirement for perfection».

-

Fashion week is over in the fown of
Dudelange.  Retailers  from  Dudelange
shared the catwalk with several Made In
Luxembourg designers.
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Fashion & Design Academy Luxembourg
was created by Daniel Kasindi and
Fabiola Puga in 2016. It is the first
and only school in the country special-
ized in the fraining of mannequins and
models as well as in styling (creations,
clothing, sewing, textiles and accesso-
ries).

The Academy also offers guided photog-
raphy courses and advice on image and
savoir vivre, leadership, body expres-
sion, arts and wellbeing in the Grand
Duchy of Lluxembourg as well as in the
Greater Region.

These training courses are open fo all
ages, from 5 years old. They are super-
vised by qualified trainers.

In 2017, the Academy obtained the
MADE IN LUXEMBOURG Label.

OBJECTIVES

Training in fashion professions (models /
models and designers / styling).

- Professional scenarios.

- Boost the fashion industry in Luxembourg by
investing in course programs usually provided
by schools of styling as well as by fashion
events like Luxembourg Fashion Week.

- Include new fechnologies as well as sustain-
ability in our styling and design fraining.

- Offer our students at the end of their fraining
for paid assignments which will focus mainly
on photography, advertising, fashion shows,
hostesses / hosts, styling / designer.

- Organize various fashion events at the end
of the year which will allow, among other
things, fo evaluate the students.

- Offer training modules fo all structures of
State reinfegration and anyone wishing to

refrain in another activity.

- Training hours adapted fo the professional
life of our future students.

- Collaborate with national schools in order to
offer a fourth year.

www.fdacademy.eu
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¢ ADUNG . easyWallbox  BRANDNEUES 10,25"-
INKLUSIVE ~~ INKLUSIVE  INFOTAINMENT-SYSTEM
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Reichweite kombiniert Hilft Ihnen, 5 Minuten laden Fur einfaches Die nattrliche
bis zu 320 km Ihr Ziel zu und den ganzen Laden zu Hause Erweiterung lhres
erreichen Tag fahren (50 km) Smartphones
BETHEFIRST.RESERVIERENSIEJETZTIHRENNEUENS500«LAPRIMA» AUFFIAT.CH
Fiat 500 «La Prima» Opening Edition, 87 kW (118 PS), 320 km Reichweite (WLTP), Energieverbrauch (Fahrbetrieb): 13,3 kWh/100 km, CO,-Emissionen: 0 g/km,
CO,-Emissionen aus der Treibstoff- und/oder Strombereitstellung: 17 g/km, Energieeffizienz-Kategorie: A. Giiltig ab Oktober 2020 bis auf Widerru.

DISCOVER

OUR NEWV APP
- Telefon 0447932103
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CHECK THE DIGITAL VERSION i App Store

of GOLF PLEASURE & TASTE

KRAHENMANN Seestrasse 1035, 8706 Meilen-Ziirich, 044 793 2100
AUTOCENTER AG  www.kraehenmannautocenter.ch



POSSESSION

Piaget.com

Piaget Boutiques - Rue du Rhéne 40, Geneva - Bahnhofstrasse 38, Zurich - Grendelstrasse 19, Luzern



